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INTRODUCTION

In order to promote transparency and accountability inwbeking of very public
authority and to empower the citizens to secure atoes$éormation under the control
of each public authority, the Government of India havectsta “The Right to
Information Act, 2005”, (RTI Act) which came into forca @5.06.2005. In accordance
with the provisions of section (1) (b) of this Act, tii@epartment of Tourism,
Government of Nagaland has brought out this manual fornr#ton and guidance of
the stakeholders and the general public. The purpose ofmtmnsal is to inform the
general public about this Department’s organizational setdnptions and duties of its
officers and employees, records and documents availatilgheitDepartment.

The Department of Tourism has designated Shri K T Th@loas Director) as its
Public Information Officer (P10) for all matters concgrg the department.

ADDRESS:

OFFICE OF THE
DIRECTORATE OF TOURISM
GOVERNMENT OF NAGALAND
OPPOSITE INDOOR STADIUM
RAJ BHAVAN ROAD

KOHIMA — 797 001

Telefax : 91 370 2243124
Email : info@nagalandtourism.com
Website ‘www.tourismnagaland.com

Office Timing : 9:30 AM to 4:30 PM Summer
9:00 Am to 4:00 PM Winter
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CHAPTER 1I SECTION 4(1) OF RTI ACT 2005
Chapter Il Section 4(1) of Right to Information Act , 2005

1. The particulars of its organization, function and d uties [ Sec 4

(1))

TOURISM IN THE STATE .

Nagaland’'s tourism resources are immense. Its histofftireuand the mysticism
associated with the customs and ways of its hill tribe#s been the source of great
curiosity to not only Indians but people all over the wdltlas a land of charm, diverse
in landscape, culture and offers opportunities for whotgeaof Tourism activities,
which to date has not been fully tapped.

Tourism however was a later starter in Nagaland asa# only in 1981, that the

Department of Tourism came to its own when it waarbdted from the Department of
Information & Public Relations. The last two decadesorhas not witnessed much
development and at present the number of tourists cotoifgagaland is negligible.

The available figures show that during the last 5 yearsitinegber of domestic tourists
has increased to from 20000-25000 per year, while foreign tohastaot even crossed
the figure of 900-1500 approximately, so far. Travel restnstisuch as the RAP/PAP
for foreign nationals and ILP for domestic visitorsvdareatly limited the entry of

tourists to the state though it has been relaxed to arcesttent.

|. OBJECTIVES:
The prime objectives of the Department are:

i)  To provide a planned development of tourism based omgion of domestic
and international tourism.

i) Identification of tourist potential areas and develemt of these resources and
strengthening of the existing and viable infrastructures melective and
intensive basis for maximum benefit to the state ecgnom

i) To prepare and implement a master plan for integtadevelopment and
marketing of identified circuits.

iv) To create and provide necessary infrastructural fasilgiech as power, water,
roads transportation accommodations etc. for developwietourism in the
state.

v)  To improve, diversify and expand the marketing of iwurproducts in the
state

vi) To promote private entrepreneurship and gradually shiftatdsv selective
privatization of the Govt. infrastructure by way of dewy to private
individuals/groups or firms and business houses etc.

vi) Creation of tourism infrastructure so as to presehe distinctive handicrafts,
folk arts and culture of the state and thereby attrace rimurists.

viii) To take up more Rural Tourism Projects and create gpportunities and
earning capacities to the local community.

iX) Promote conservation and enhancement of naturalmess as regards to flora
and fauna, natural beauty, forest and unique features o$t#te through
regulated development.

X)  To promote Eco-Tourism and Adventure Tourism as the stadkeal for such

tourism activities.



xi)  Promotion of rural ethnic, cultural, eco and adventacgism.

xil) To create awareness about the potential of touaachthereby, generates the
growth of a tourist friendly culture.

xiii) To recognize the Department of tourism for a mdfeative functioning.

xiv) Development of human resource in tourism relatgivigies.

. STRATEGY FOR DEVELOPMENT .

The strategy of achieving the above objectives is outlinedvbelo

)] Developing areas on a selective basis for integrgteadth.

i) Improvement of tourism infrastructures and services

i) Incentive package.

iv) Marketing and overseas publicity of destinations to eneptanum use of
existing infrastructure.

V) Enhancement of budget allocation in the state planliakohg of tourism
activities schemes with other Departments.

Vi) Restructuring and strengthening of the Department.

vi)  Human Resource Development.

Effective coordination between various government depantsnand agencies for
developing tourism industry by.

)] Constitution of a Nagaland tourism Council to take appabe policy
decision on steps to boost the tourism sector.

i) Constitute a Coordination Committee for inter Dep@ntal Coordination.

i) Establishment of District level Coordination Conttaee to coordinate and
regulate tourism activities at the district/village leve

iv) Formation of Village Tourism Development Board (VTDBy community
based tourism projects (CBTP).

ACTION PLAN.

1. DEVELOPING AREAS ON A SELECTIVE BASIS FOR INTEGRA TED
GROWTH.

)] The budgetary support for development of infrastructar@urism has been
very negligible from the state fund, and Central stsgice (CSS) which is to
be used only as a supplementary resources has becomaitheource of
financing tourism development. This assistance too has bpread thinly
over a large number of schemes/projects, that the ededevel of
development has not taken place in any area/regioc@nGhis scenario, it
will be the government’s policy to ensure a most edfitiuse of the existing
resources by avoiding the diffusion of resources thinljtdwoncentrate on
focusing on identified circuits and destinations on a @hamnner on
priority basis. On completion of the project in handew
circuits/destinations will be taken up.

i) The infrastructural development of tourism will mmensurate with the
tourist destinations identified for promotion and placerehPAP relaxation
has been accorded by GOI.



The following circuits will be developed in a phase maramel in order of priority.

1. Dimapur-Kohima-Dimapur-Peren-Phek

2. Dimapur-Kohima-Wokha-Mokokchung-Dimapur.
3. Mokokchung-Longleng-Mon-Tuensang-Kiphire
4. Kohima - Phek — Zunheboto.

The first priority concentration will be in the Dimapand Kohima region. In the
second phase, the tourism development in other @rcait be taken up. However,
simultaneous with the major development of Dimapur Katima region, basic

infrastructure for the other centre should be developed asephh so that they are
poised for take off at short notice. These centersrdgiins will be selected on the
basis of accessibility and carrying capacity of the gldacal inspirations/supports
and places of natural, historical and cultural relevance.

)] Thrust areas will also be identified in context of theéigenous development
and tourist’s expectation in the area of ethnic/ruralisoyrcultural tourism,
adventure tourism and eco-tourism. Government will atguiority to the
development of those places with potentials and wtierdocal community
is prepared for active involvement in developing the agtivit

i) Tourism development activities are not confineddevelopment of simple
attractions only. It is closely linked with the overddlvelopment of the state
and hence requires coordinated approach in developing mithses such
as transportation, roads, water supply, telecommunicat&astricity etc.
by all the concerned department/agencies. The state @dithave to
provide basic structures and other services to facilitsgedevelopment of
tourism in the state.

i) Development of tourism in ecological fragile eas will be based on
thorough understanding of local resources, social andoedorfactors and
other characteristics. The planning and regulatory progéissarefully go
into various details that have a bearing on ecologwakdpecify methods
for construction, incorporating the indigenous architedtatyle, encourage
the use of eco-friendly local materials, and eco-tephes (solar energy, rain
water harvest and utilization of recycling of waste, eif all which will
minimize the negative impact on environment.

iv) The coordination committee constituted at the statel as well as the
district levels will also administer to the effa@iimplementation of this
aspect of the policy.

FAIR AND FESTIVALS

Fairs and festivals not only reflect the rich cultdratitage of Nagaland, but could also
become the biggest attraction for tourists. Placeagah which regularly observe such
traditional festivals annually will be encouraged furthaed will be clearly shown as
tourist destinations of Nagaland and the Government sitalbrd priority for the
infrastructural development, improvement and marketirguoh places.




) The Hornbill Festival of Nagaland (¥ to 7" December Annually)

The Hornbill Festival of Nagaland, organized by tBeate Government is
being recognized as Blational Event, by the Ministry of Tourism, is an
annual tourism promotional event to showcase Nag#dk traditional and
cultural heritage in all its ethnicity, diversitieand grandeur. It is the
coming together of all the elements that make up tbtal Nagaland .The
Hornbill Festival is a collaborative celebration wérious tribal units and
concerned NGO’s/Organization. The Festival is abute to the great
“Hornbill”, which is the most admired and reveredrd for the Nagas, for
its qualities of alertness and grandeur. The magediird is closely
identified with the social and cultural life of thBagas as reflected in
various tribal folklores, dances and songs. The amd admiration for the
bird is symbolically displayed on almost all tribataditional headgears
worn during the festivities and is indicative ofetkommonness amongst the
Nagas. The Hornbill Festival of Nagaland is a cudtluextravaganza to
revive, protect and preserve the richness and wmgss of the Naga
Heritage, while for the visitors to this event i & means for a closer
understanding of the Naga People, their Land anduCe.

i). Traditional Festivals

Nagaland is a vibrant state, with music in the air. Adlaf folklores, festivals &
dances passed down the generations through words of moutic. IMuos is an integral
part of life. The traditional folk songs, the poetic dogongs, the gospels and the
exquisite classical tunes- it has them all in all theni®or and other sub-tribes.
Therefore, in order to revive, preserve and promote ewettural traditions, the
department of tourism continue to sponsor the traditi@stivals on a rotation basis
annually.

3. TOURISM POTENTIAL IN NAGALAND

i) Ecotourism: ANNEXURE - 1

In response to this increasing appreciation of nature iexpes, a new travel ethic has
arisen which is now called ecotourism. This term haive increasingly popular in
both conservation and travel circles. Nagaland hasast potential for ecotourism
development and therefore, the department’s policiesaatidities are framed in the
line of ecotourism.

“Environmentally responsible travel to natural areas, in order to enjoy and
appreciate nature (and accompanying cultural features, both gst and present)
that promote conservation, have a low visitor impact and provide fobeneficially
active socio-economic involvement of local peoplegTIES, 1990)

i). Rural and Village Tourism: ANNEXURE - 2

Tourism growth potential can be harnessed as a strabedyufral Development. The
development of a strong platform around the concept o&IRtwurism is definitely
useful for a state like Nagaland, where almts¥% of the population live in villages.
Across the world the trends of industrialization angedtgpment have had an urban
centric approach. Alongside, the stresses of urbamnylésshave led to a “counter-



urbanization” syndrome. This has led to growing interetieénrural areas. At the same
time, this trend of urbanization has led to falling incdewels, lesser job opportunities
in the rural areas leading to an urbanization syndromeeirutial areas. Rural Tourism
is one of the few activities which can provide a solutmthese problems. Besides,
there are other factors which are shifting the trendatde/rural tourism like increasing
levels of awareness, growing interest in heritagecaittdre and improved accessibility,
and environmental consciousness. In the developed courttigebas resulted in a new
style of tourism of visiting village settings to expederand live a relaxed and healthy
lifestyle. . The implementation is done through VillaGeurism Development Board
(VTDB).

Identification of villages is based on the merits of tourism point of view whehages
are identified for taking up of rural tourism projects afte thorough survey and
inspection by the Deptt. Of Tourism.

i) Community Based Tourism

Community-based tourism development is receiving ineastention from a
variety of sectors for those in government and non-gowental organizations
who have long been working with communities on wildlifel amatural resource
management, tourism enterprises are seen as one faustainable utilization
with potential to bring economic, as well as sodi@hefits to the communities.
For those in government and the private sector working \telaie the tourism

product, development in community areas and involvemerbaafl people is

one essential element though until now relatively pioeed.

The development of tourism in community areas and thdviem@ent of local people in
tourism can promote several important objectives. Thaskide faster economic
growth in the regions, improved welfare and equity, enggonent of local people,
improved resource conservation by local people, andlyfindiversification of the
Nagaland tourism product, particularly in “eco-tourism’rke.

iv) Adventure Tourism: ANNEXURE - 3

Adventure travel is a type of tourisimvolving explorationor travelto remote,

exotic and possibly hostile areas, where the traveleuld “expect the
unexpected”. Adventure tourism is rapidly growing in populaagytourists seek
different kinds of vacations. Adventure “ may be aoyrist activity including

two of the following three components: a physicahdtgt a culturalexchange

or interaction, and engagement with nature

Adventure tourism gains much of its excitement by allowitsgparticipants to step
outside of their comfort zon& his may be from experiencing culture shoakthrough
the performance of acts that require significant effmd involve some degree of risk
(real or perceived) and/or physical danger. This may incladivities such as
mountaineeringtrekking gliding, mountain biking raftingand_rock climbing




3.

4.

IMPROVEMENT OF TOURIST INFRASTRUCTURE . ANNEXURE - 4

1. Accommodation

)] Hotels are an important vital segment of the tourisfrastructure. It will,
therefore, be the Endeavour of the state Policy ¥ laalist of Government
approved/ registered hotels/lodges under the State Touade Wct, which
would be expected to function within the laid down normsidelines of the
Government. These hotels/ lodges will also be subjettedregular
inspection by a committee, comprising of the departmembowism, food
and sanitation, and the police administration. Theseoapdr hotels will
feature in all the publication of the department inghet as well as in the
electronic media in India and abroad and will be klaifor incentives

announced by the Government from time to time.

). Paying Guest accommodation will be introduced in somselected
places/villages for providing affordable and hygienic accomnmdafor both
domestic and foreign tourists and to take care of theosea flow of tourists.
Selection of such places will be on need basis requant and tourist potential area

of the place. Appropriate regulatory guidelines will be browgh in this regard.

i) Some of the infrastructures set up by the department, suitte dourist
rest houses, way side amenities, tourist lodges, restutswvill also be
leased out to interested local parties/organizationgjeilla
councils/VDBs/churches/ women’s organization/youth orgéaioiza etc.
on payment of nominal rent to the department. But theag@ament has
to ensure certain minimum standard facilities and canothe visitors.

i) Participation of private reputed entrepreneurs from dettie state will

also be encouraged in the setting up of and management |y qunal
standard tourist infrastructures on a joint venturegsbas

Tour Operators/ Travel Agents ANNEXURE - 5

Travel Agents and tour operators constitute an impbgactor of tourism
industry and it will be the state policy to issue spegatmits to tour
operators/ travel agents who are registered wittDggartment of Tourism,
Nagaland in the interest of promoting tourism within tteges These travel
agents and tour operators will be granted all possiblistasse from the
State Government for accommodation, transportatioayvelr permits,
liaisoning with the districts etc. and will be eligilfter all incentives of the

state government.

Under human resource, the department have trained educatenployed
Naga youths both inside and out side Nagaland for cagawiting. Most of
them were trained as tour operators and local tourigeguThe department
shall continue the capacity building programmes as theriexge proves

positive impact.



5. Marketing and Overseas Publicity:

Marketing of the tourism products of an area is essentiatder to inform prospective
tourists what the area has to offer, as well as tsuaele them to visit it. Today tourism
industry is highly competitive arena with many destinatioampeting against each
other to attract the potential tourists. Thus theeshats to be prepared to meet this
competition through an aggressive marketing strategy by:
)] Production of publicity materials, such as brochuresirist literatures,
handouts, audio-visual materials/films etc., hosting @bsites etc.
i) Media advertising in specific journals, periodicaleahdings, internet etc.
i) Participation in various tourism related conferendass, marts held in the
country and on a selective basis abroad.
iv).  Thrust on public relations during the first phaseafism development by
organization FAME tours for travel writers and traaglents of other sates
and countries.



V. ORGANIZATIONAL STRUCTURE
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ORGANISATION CHART IN THE SECRETARIAT

COMMISSIONER & SECRETARY

JUNIOR SECTION OFFICER

MANUAL-(ii)

The powers and duties of officers and

Tourism[(1)(b)(ii)]

DEPUTY SECRETARY

SECTION OFFICER

SECRETARIAT ASSISTANT

employees of thescforate of

SINo | Name Designation Assignment Contact No.
1 | Shri K. Yanpanthung Director General Administration and 03702243124
Kikon Direction Administrative

Head.
2 | Shri K.T. Thomas Joint Director General Supervision of all

Branches Drawing & 03702243124

Disbursing Officer (DDO).

Printing & Advertisement,

Fairs & Festivals PRO.
3 | Shri P. Angami Joint Director Communitisation &

Privatization. 03702244672
4 | Shri Zavi Nakhro Deputy Director | Transport 9436421684
5 | Shri K. Sekhose Deputy Director | Matter relating to Kisama 9436010605
6 | Smti Akhale Vizol Asstt. Director Fairs & Festivals 9856536274
7 | Miss Ajanuo Belho Asstt. Director Registration and LTC 9436062324
8 | Smti Keduosieu M Rio Asstt. Director Planning & Budgeting 9436609084
9 | Shri V. Doulo Tourist Officer IT, Printing & Advertisement | 9436000653

Engineer Wing

SINo | Name Designation Assignment Contact No.
1 Shri. Toba Engineer Over all Supervisor of all the | 9436005829
Projects.
2 Shri. Kiviho Chishi SDO-II CSS Projects 9436600921
3 Shri. Vekerhe Venyo SDO-I CSS Projects 9436001195
4 Shri Hokato SDO-llI State Plan 9436011535
5 Shri Tsuthsowelhi Wetsah | JE CSS/State 9436009544
6 Shri Roko Tep SO-ll CSss 9863519099
7 Smti Chandran SO-ll CSss 9436435116
8 Shri Inayi Zhimomi SO-l Registration and LTC 9436652977




Establishment Branch

SI.NO Name Designation Assignment Contact No.

1 | ShriK. Savi Sr. Accountant | 1) Over all supervision of Directorate of
Establishment Branch Tourism.
2) All matter relating to 9436401199
appointment & transfer and
posting
3) Matter relating to creation
of posts
4) Matter relating to Vigilance
clearance

2 | Smti Tosovisele U.D.Asstt. 1) All matter relating to HOD Directorate of
Meetings Tourism.
2) Matter relating to Republic 0370
Day, Independence Day, 2243124

3 | Smti Temjenyula U.D.Asstt 1) Matter relating to Grade IV | Directorate of
Staff Tourism.
Matter relating to A.C.P
3) Matter relating to purchase | 0370
of Misc. of Head Quarter, 2243124

4 | Shri N. Manen Walling L.D.Asstt. 1) Matter relating to electricity | Directorate of
Bill Tourism.
2) Matter relating to 9436400798
Telephones Bills.
3) General correspondence of
Electricity & Telephones
4) Matter relating to
Employment Exchange.

5 | Shri K. Aben Caretaker 1) Matter relating to TPT
2) Matter relating to Directorate of
Parliamentary/Lok Tourism.
Sabha/Rajya Sabha/ State 9856104954.
Election

6 | Shri Mesenchu Kath L.D.Asstt. 1) Matter relating to District Directorate of
Offices Tourist Lodges Tourism.
2) Matter relating to Misc. 0370
purchase for District Offices 2243124
3) matter relating to G.P.F.

7 | Shri Mayangnok Pongener | L.D.Asstt. 1) Maintenance of all Govt. Directorate of

Notifiction, Circular and O.M.

Tourism.
0370

2243124




ACCOUNTS BRANCH

SL
NO Name

Designation

Assignment

Contact No.

1 | Shri T. Chubakumzuk

Accountant-cum-
Cashier

Supervision of Accounts
Branch

Preparation of all
contingency bills

All correspondence relating
to Account matters.
Maintenance of Cash Book
Checking and passing of all
M.B. bills.

Preparation of T.A. for
Gazetted an Non-Gazetted.

Directorate of
Tourism

9436420381

2 | Miss Mhanuo U.D.Asstt. Preparation of pay bills for
Gazetted Officers & Wages.
All matter relating to Directorate of
Department Revenue and Tourism
Loan. 9856207067
Preparation of DA/ADA
Arrears for Gazetted
Officers.

3 | Shriw. Ezamo L.D.A. Preparation of Pay Bills for
Non-Gazetted Directorate of
Preparation of GPF Tourism
Preparation of DA/ADA
Arrears. 0370 2243124
Maintenance of Department
expenditure & Budget.

4 | Shri Nchumbemo Duftry Bank Duty Directorate of

Tourism
C Receipt & Dispatch
SL
NO Name Designation Assignment Contact No.
0370
1 | Smti Tinuyangla Sr. Typyist Dispatch 2243124
2 | Miss Khristi L.D.Asstt. Receipt Il
Attached to Engg. Wing
3 | Smti Azhanuo L.D.Asstt. (Tourism) Il
D Stenographer
1 | Smti Viliebeinuo Grade-lI Directorate of Tourism /l
2 | Shri Nchenmongo Grade-lll -do- Il

E Typist

1 | Smi Kenieu

Common Typing Pool

Directorate of Tourism

1

2 | Miss Zelvile

Common Typing Pool

Directorate of Tourism

1

3 | Smti Kethole

Workcharged Computer
Asstt.

Directorate of Tourism

1




E Grade - IV
1 Shri Vituo Handyman Directorate of Tourism
2 | Shri Keneselie Peon Attached to Director
(Tourism)
3 | Shri Dema Kez Peon
4 | Shri Zubenthung Peon Attached to Accounts
Officer
5 | Shri Ram Prasad Peon Attached to Director
Sharma (Tourism)
6 | Shri Hankato Peon Dak Runner
7 | Shri Imtiyapang Chowkidar Directorate of Tourism
MANUAL — (iii)

The procedure followed in the decision-making proce ss, including
channels of supervision and accountability [Sec 4(1 )(b)(iiD)].

Director Tourism is overall in-charge of all the vidécisions relating to
functions and resources. The subordinate officers parfiheir respective duties
under his over all supervision. Each Officer works untier supervision of his/her
immediate superior and are referred to Director forl fdexision. As laid down in
normal office procedure, all official matters/papersfespondents are marked by the
Director to the concerned office assistant who medein the proper file. The file
moves from the assistant to the superintendent,eofiic charge, Addl. Director and
Director who gives the final decision based on the
remarks/suggestions/recommendations of the subordinftersfassistants. Major
policy decisions are decided upon collectively by thecefB in the monthly officers’
coordination meetings.

MANUAL — (iv)
The norms set by it for the discharge of its functi ons[Sec
4(1)(b)(iv)

All functions are executed by the officers and stafpas the distribution of works
made by the Head of the Department in the DirectoBasides, the following norms
set by the Government of Nagaland in the Nagaland taeiateManual of Office
Procedures and also followed the Guidelines of Centade@ment. Ministry of
Tourism, Government of India.

MANUAL — (v)

The rules, regulations, instructions, manuals and recorsl held by it or under its
control or used by its employees for discharging its funons[Sec4(1)(b)(v)

1. Central Civil Services (Leave) Rules 1972

Nagaland Government Servants Conduct Rules, 1968
The Nagaland Services (Discipline & Appeal) Rules 1967
Advertisement Policy & Rules (Govt. of Nagaland)
Tourism Policy 2001Annexure - 4

o 0 ks~ wN

Nagaland Registration of Tourist Trade Rules, 280®exure - 5



MANUAL — (vi)
A statement of categories of documents that are held by it amder control[sec-

4(1)(b)(vi)

Establishment Branch

SL
NO Name Designation Assignment Contact No.

1| ShriK. Savi Sr. Accountant | 1) Over all supervision of Directorate
Establishment Branch of Tourism.
2) All matter relating to 9436401199
appointment & transfer and
posting
3) Matter relating to creation of
posts
4) Matter relating to Vigilance
clearance

2 | Smti Tosovisele U.D.Asstt. 1) All matter relating to HOD Directorate
Meetings of Tourism.
2) Matter relating to Republic
Day, Independence Day,

3 | Smti Temjenyula U.D.Asstt 1) Matter relating to Grade IV Directorate
Staff of Tourism.
Matter relating to A.C.P
3) Matter relating to purchase
of Misc. of Head Quarter,

4 | Shri N. Manen L.D.Asstt. 1) Matter relating to electricity Directorate

Walling Bill of Tourism.

2) Matter relating to 9436400798
Telephones Bills.
3) General correspondence of
Electricity & Telephones
4) Matter relating to
Employment Exchange.

5 | Shri K. Aben Caretaker 1) Matter relating to TPT
2) Matter relating to Directorate
Parliamentary/Lok of Tourism.
Sabha/Rajya Sabha/ State 9856104954.
Election

6 | Shri Mesenchu Kath | L.D.Asstt. 1) Matter relating to District Directorate
Offices Tourist Lodges of Tourism.
2) Matter relating to Misc.
purchase for District Offices
3) matter relating to G.P.F.

7 | Shri Mayangnok L.D.Asstt. 1) Maintenance of all Govt. Directorate

Pongener

Notifiction, Circular and O.M.

of Tourism.




ACCOUNTS BRANCH

SL
NO

Name

Designation

Assignment

Contact No.

1

Shri T.
Chubakumzuk

Accountant-
cum-Cashier

Supervision of Accounts
Branch

Preparation of all contingency
bills

All correspondence relating to
Account matters.
Maintenance of Cash Book
Checking and passing of all
M.B. bills.

Preparation of T.A. for
Gazetted an Non-Gazetted.

Directorate
of Tourism

9436420381

Miss Mhanuo

U.D.Asstt.

Preparation of pay bills for
Gazetted Officers & Wages.

All matter relating to
Department Revenue and
Loan.

Preparation of DA/ADA Arrears
for Gazetted Officers.

Directorate
of Tourism
9856207067

Shri W. Ezamo

L.D.A.

Preparation of Pay Bills for
Non-Gazetted

Preparation of GPF

Preparation of DA/ADA
Arrears.

Maintenance of Department
expenditure & Budget.

Directorate
of Tourism

Shri Nchumbemo

Duftry

Bank Duty

Directorate

of Tourism

MANUAL — (vii)

The particulars of any arrangement that exists for consultation with, or
presentation by, the members of the public in relat ion to the formulation o
its policy or implementation thereof[Sec 4(1)(b)(vi )]

State Plans are formulated with inputs all sections/lbrafiche department. Centrally
Sponsored Schemes are formulated according to minigiuytelines. Both State and
Centrally Sponsored Schemes are implemented witheapavticipation of community
concerned.

MANUAL — (viii)

A statement of Boards, Councils, Committees or othe r bodies consisting
of two or more persons constituted as a part of its or for the purpose of its
advice, and as to whether meetings of those boards, councils, committees
and other bodies are open to the public, or the min utes of such meetings
are accessible for public[Sec 4(1)(b)(viii)]



IN)

For developing a vibrant and a successful tourism ingustrganizational
structure need to be instituted, improved and augmented, tsutisn industry
requires state and local level planning, provision of stftecture, regulation,
marketing and management of tourists infrastructure amectons. The
state policy will address these issues of organizational structure at three
levels:

I. Apex level
il. Departmental level
iii. Attraction specific/local level

Tourism plans should not be seen primarily as the regpibty of the tourism
Department. along. It is multi sectored activity, inimd) the different segment
of the Government, the policy markers, the legislatdns bureaucrats and the
and the common people who come in touch with touristsafous ways. The
state policy, therefore, would ensure the necessary liskage synergy in the
policies and programs of all concerned departments./Agenvielsie
infrastructure development.

APEX LEVEL

i) Nagaland Tourism Council:_to take policy decision on steps to boast the
tourism sector and give their recommendations on dourelated problems,
activities and development, programs. The council vallheaded by the Chief
Minister and will meet at least once a year. Othembers will be the minister
of tourism, Home, Industry, R & B, Art & Culture, Rufaévelopment, PHED ,
Forest & Environment, the Chief Secretary and the conmmss The
Commissioner/Secretary (Tourism) will be the memieeretary.

DEPARTMENTAL LEVEL.

In order to achieve policy goals, the departmentgaoization also needs to
be strengthen, with the creation of few posts, pddarbuat the managerial
and execution level.

Tourist information offices of Nagaland will be tablished in Delhi and
Guwabhati in addition to the one in Kolkata.

District tourism office to be set up in all thdistricts of Nagaland for
coordination at the district level.

A “Research Cell cum Registration Cell” will bertstituted in the Deptt. of
tourism. The Cell will gather tourist related informatiand statistics to
prepare a Data bank and to give advice to the Deptt. fnoen to time as
well as see to the registration of all activitiesden the Nagaland
Registration of Tourist Trade Act.

There will also be the implementing wing of all etructural activities of
the Department , to be executed by the department. Addititechnical
hand will be available from the PWD Department.



lll. Attraction Specific/Local level.

Where as, Government structure is of a top down natuseAlso necessary to
have inputs from the local level in the districts adl a® the villages so that the
plans and programs of tourism reflect grass root realides private
participation be encouraged.

This can be achieved by:

Constitution of District Coordination Committeeatery district,

to be chaired by the DC., of each district. Otheminers could
include the members of the Town Committees, Vvillage
Councils/VDBs, concerned departments and organizations
(private) involved in tourism activities. The tourist oéfr will be
member secretary of the committee. The committeleregulate
the operation and management of all tourist infrastrustarel
advice the government of developmental activities as per th
capacity of places recommended.

li) Management of isolated attractions such asisbwest houses,
wayside amenities, waterfalls, picnic spots, etc., wiihimum
infrastructure would be in the hands of local organizatidinese
organization would also take care of the cleanliness litied
management of these attractions. DC, of each distmdl
coordinate the constitution of each committee in eathhe
identified tourist destinations as well as potential &igpots.

All DC’s will also ensure that some of the déemental
activities of tourism will also be incorporated in thestrict Plan
Fund and in the programs of RD, R&B, PHED, Power
Department. Etc.

Regarding Rural Tourism Projects, the village coushdll form
Village Tourism Development Board (VTDB), in order totsirs
the project.



MANUAL — (ix)

A directory of officers and employees [Sec 4(1)(b)(  ix)]
List of Officers and Staff of the Directorate of To urism
Number of Employees included in this statement
Secretariat Staff
Sl. No | Name of the Name of the Post/Designation Contact No.
Employees

1 I. Himato Zhimomi Commissioner & Secretary (Tourism) 0370-2270072
2 Harry Angami Deputy Secretary 9856217656
3 Sweho Naleo Section Officer 9436004828
4 Kevizelie Nuh Junior Section Officer 9436434120
5 Vikuonuo Vizo Junior Section Officer 9856979829
6 Vizozhole Junior Section Officer 9856242897

Directorate Staff

Sl. Name of the Name of the Post/ = f Postin

No. Employees Designation ace ot Fosling | Contact No.
1 2 3 4 5
1 " K. Yanpanthung Kikon Director (Tourism) Kohima 03702243124
2 "P.Angami Joint Director (T) Kohima 03702244672
3 "K.T.Thomas Joint Director (T) Kohima 03702243124
4 " K. Sekhose Deputy Director (T) Kohima
5 " Z. Nakhro Deputy Director (T) Kohima 9436421684
6 Smti, Akhale Vizol Asstt Director Kohima 9856536274
7 Ms. Ajanuo Belho Asstt Director Kohima 9436062324
8 Smti, Keduosieu M.Rio Asstt Director Kohima 9436609084
9 Shri. V. Doulo Tourist Officer Kohima 9436000653
10 Smti.Tiarenla Tourist Officer Kohima

11 Shri T.Kakihe Tourist Officer Kohima

12 " Aboto H.Zhimomi Jr.A.O Kohima

13 " Vikerhe Venyo Asstt. Engineer Kohima 9436001195
1 2 3 Kohima

14 " S Kiviho Chishi Asstt. Engineer Kohima 9436600721
15 " S.Hutoka Asstt. Engineer Kohima

17 Er.Toba Executive Engineer Kohima 03702243124
18 Shri Tsutshowhlhi Jr. Engineer Kohima 9436009544
22 " Sumalemba Tourist Officer Kolkata

23 Shri Kakishe Zhimomi Tourist Officer Kohima

25 " K.Savi Sr-Acctt Kohima 9436401199
26 Smiti, Viliebeinuo Steno Gr-ll Kohima 03702243124
27 Smti.Tosovisele U.D.A Kohima 03702243124
28 " Temjenyula U.D.A Kohima 03702243124
29 Smti.Kelhouse-u Caretaker Kohima 03702243124
30 Ms.Mhanuo U.D.A Kohima 03702243124
31 " Chubakumzuk Accountant Kohima 03702243124
32 Shri.Nyurhetho Tourist Guide Kohima

33 " Moatemsu Receptionist Kohima

34 Smti, Temjenlemla U.D.A Kohima

35 " Khukiye Sema Caretaker Kohima

36 Shri, Whetuo Vizol Camera man Kohima

37 Shri, Mhabemo Store Keeper Kohima




MANUAL — (x)
officers and employees

provided in its regulations [Sec 4(1)(b)(x)

including the system of comp

The monthly Remuneration received by each of its

ensation as

INCUMBENT-WISE SALARY STATEMENT AS ON 30/09/2010
(Excluding Fixed/Contingency Pay)

Number of Employees included in this statement

Group A: 9 Group B: 14 Group D : 58 _ Total No.136
Secretariat Staff
% Total of 5 = .
(o) H c =
[a) Basic = k=
Sl. Name of the Narr;%:tzthe %L [3) Pre-Revised Pay & 2 ij @
No. Empl SY od Scale of P NPA e E 5]
o mployees Designation 5 g cale of Pay 30/09/3% ; % %
o (8+9) 8 a
1 2 3 4 5 10 11 12
1 I.Himato Zhimomi | C & S (T) A | PB-3,37400-67000 + GP 10,000 | 46,340 16/2/09 | 16/12/68
2 Harry Angami Dy. Secretary A | PB-3,15600-39100 + GP 7600 20080 1/3/78 1/6/54
3 Sweho Naleo Section Officer A PB-3, 15600-39100 + GP 5700 16930 24/5/84 | 12/11/59
4 Kevizelie Nuh Jr. Section Officery B PB-2 ,9300-34800 + GP 4600 13230 8/10/93 | 21/1/66
5 Vikuonuo Vizo Jr. Section Officery B PB-2 ,9300-34800 + GP 4600 13030 5/10/93 | 15/4/72
6 Vizozhole Jr. Section Officery B PB-2 ,9300-34800 + GP 4600 14470 13/8/81 | 10/4/59
Directorate Staff
% Total of 5 = .
[o ) H c =
[a) Basic o £
Sl. Name of the Narr;%:tzthe ‘2_5 Pre-Revised Pay & E ij @ Place of
No. Empl ST od | ScaleofP NPA 5 S © Posti
o mployees Designation 5 g cale of Pay 30/09/3% ; % % osting
©
o (8+9) falks e
1 2 3 4 5 10 11 12 14
K. Yanpanthung Director
1 Kikon (Tourism) A 38790 69551 1/3/1978 20/10/58 Kohima
Joint Director
2 P.Angami (M A 31160 55152 23/11/81 23/3/59 Kohima
Joint Director
3 K.T.Thomas (M A 24980 47641 20/12/85 23/9/60 Kohima
Deputy
4 K. Sekhose Director (T) A 19540 40917 8/6/1982 23/12/59 Kohima
Deputy
5 Z. Nakhro Director (T) A | 21740 42932 29/9/59 Kohima
6 Smti, Akhale Vizol | Asstt Director A 22860 44668 1/3/1985 24/11/63 Kohima
7 Ms. Ajanuo Belho | Asstt Director A 18200 37445 20/12/94 12/4/1962 | Kohima
Smti, Keduosieu
8 M.Rio Asstt Director A 18830 38422 1/2/1989 6/11/1967 | Kohima
9 Shri. V. Doulo Tourist Officer B 17730 35012 29/8/97 19/2/72 Kohima
10 Smti.Tiarenla Tourist Officer B 8300 22262 1/6/1989 18/1/67 Kohima
11 Shri T.Kakihe Tourist Officer B 13660 28703 2/1/2008 10/1/1973 | Kohima
12 Aboto H.Zhimomi Jr.A.O B 13660 28703 2/2/2008 3/8/1981 Kohima
18 " Orenponi Tourist Officer B 14880 30594 5/8/1992 15/8/67 Kohima
Shri Kakishe
19 Zhimomi Tourist Officer B 6500-10500 | 17720 13/9/2010 | 2/8/1981 | Kohima




20 " Toka E. Tuccu Tourist officer B 6500-10500 | 17720 2/1/2008 1/12/1980 | Kohima
21 " K.Savi Sr-Acctt C 19040 28048 9/2/1984 18/11/62 Kohima
22 Smti, Viliebeinuo | Steno Gr-lI C 17810 27225 17/2/92 5/2/1969 Kohima
23 Smti.Tosovisele | U.D.A C 17050 26828 15/4/80 16/8/58 Kohima
24 " Temjenyula U.D.A C 16030 25277 15/6/82 5/12/1963 | Kohima
25 Smti.Kelhouse-u | Caretaker C 14260 21077 12/5/1988 | 12/3/1970 | Kohima
26 Ms.Mhanuo U.D.A C 14760 23278 1/9/1986 23/12/67 Kohima
27 " Chubakumzuk | Accountant C 15530 24972 8/9/1987 3/3/1968 Kohima
28 Shri.Nyurhetho Tourist Guide C | 14000 20700 31/3/01 4/4/1980 Kohima
29 " Moatemsu Reciptionist C 14260 21077 19/11/92 17/1/74 Kohima
30 Smti, Temjenlemla | U.D.A C 13750 20338 16/4/82 12/3/1964 | Kohima
31 " Khukiye Sema | Caretaker C | 20290 31850 28/5/88 9/3/1959 Kohima
32 Shri, Whetuo Vizol | Camera man C 18800 29540 1/10/1991 | 4/6/1967 Kohima
33 Shri, Mhabemo Sore Keeper C 18370 28874 5/1/1988 3/6/1958 Kohima
34 Shri, Nchemongo | Steno Gr-llI C 13480 21294 21/3/98 18/8/67 Kohima
36 " K.Aben Kikon Caretaker C 11220 17791 14/12/99 11/5/1974 | Kohima
37 Smti.Azhano L.D.A C 11240 17822 29/9/95 4/9/1968 Kohima
38 " Tinuyangla - do - C | 13730 20309 10/5/1982 | 17/3/60 Kohima
39 Meshenchu kath | LDA C | 9360 14908 02/8/1975 | 17/4/209 Kohima
40 Miss Christi LDA C | 7210 13110 02/02/84 17/5/10 Kohima
41 Smti Kenieu Typist C | 11430 18117 1/9/86 21/6/64 Kohima
42 Smti Zelvile Typist C | 11430 18117 1/9/86 7/9/65 Kohima
" N. Manen
44 Walling L.D.A C | 11820 17539 20/5/88 31/3/65 Kohima
"W, Ezamo
45 Ovung L.D.A C | 12460 18467 3/9/1997 13/10/70 Kohima
46 " Mayangnok L.D.A C | 8710 13901 1/4/2004 31/5/76 Kohima
48 " Khekishe Kapo | Tourist Asstt. C | 4750 12782 3/1/2008 18/2/83 Kohima
49 " Richard V. Tourist Asstt. C 4750 12782 3/1/2008 3/3/1982 Kohima
50 " Aketo Z. Tourist Asstt. C 4750 12782 2/1/2008 19/12/79 Kohima
51 " Peter Trakha Tourist Guide C | 4500 - 12116 12/5/2010 | 4/3/1977 Kohima
52 Miss Vilika Zhimo | Tourist Guide C 8200 17714 10/9/2010 | 7/11/1985 | Kohima
53 " Ruvise Poji Caretaker C 4500 12116 12/5/2010 | 23/12/75 Kohima
39 " Apenthong Driver C | 12810 20276 7/6/1988 5/8/1964 Kohima
40 " Tekaram Gureng | Driver C 13000 20570 5/5/1986 19/12/63 Kohima
41 " 1.Singh Driver C | 12600 19980 1/10/1988 | 12/3/1965 | Kohima
42 " Tekatemjen Driver C | 12810 20276 24/5/88 4/3/1965 Kohima
43 " Hovitho Nyuwi | Spl.Cook C 10450 16598 3/11/2008 | 6/1/1979 Kohima




ENGINEER WING

% Total of 5 = -
o = H c =
[a) Basic o £
Sl Name of the Narr;%:tzthe %g Pre-Revised Pay & g ij o Place of
No. Employees . . om Scale of Pay NPA on 6= © Posting
Designation 3 30/09/10 o S Q
e =y @©
o (8+9) Q- e
1 2 3 4 5 10 11 12 14
Executive
1 Er.Toba Engineer A 11,950 32206 6/5/1993 9/3/1963 Kohima
2 Vikerhe Venyo Asstt. Engineer B 9,925 26750 5/2/2003 26/6/71 Kohima
3 S.Kiviho Cheshi Asstt. Engineer B 10,750 38445 24/1/92 6/8/1967 Kohima
4 S.Hutoka Asstt. Engineer B 19010 38236 1/4/2004 12/4/1971 | Kohima
5 Shri Tsutshowhlhi | Jr. Engineer B 16180 32299 20/3/96 2/3/1968 Kohima
6 Rokovitou Tep S.0 C 13230 20907 4/10/1973 | 18/2/98 kohima
7 " Chandran S.0 C 14250 22488 13/7/87 14/12/62 Kohima
Shri Inayi N.
8 Zhimomi S.0. C 4125-6475 6,563 25/10/07 16/12/85 Kohima
9
10
DIMAPUR DISTRICT
Sl. Name of the Name of the 3 Pre-Revised Total of Basic 5 <
No. Employees Post/ = Scale of Pay Pay & NPA on o S =
Designation 50 30/09/2010 =& @
om 8+9 s £ (<]
g2 e e
G 8& a
1 Shri | Temjen Ao | Tourist Officer | B | 6500-10500 22,070 8/8/1987 | 20/11/60
2 Smiti. Imtisenla Tourist Asstt C 4500-7000 11860 7/8/2001 | 21/5/75
3 " T.Lichumo Kikon | Caretaker 13/2/84 27/1/62
4
5
6
MOKOKCHUNG DISTRICT
Sl. Name of the Name of the 3 Pre-Revised Total of Basic | « _ <
No. Employees Post/ I Scale of Pay Pay & NPA on o S =
Designation 50 30/09/2010 =& @
om 8+9 s £ (<]
g2 R -
G 8& a
Smti. Sentimenla Tourist Officer B 22/12/87 20/10/65
Khyadamo LDA 8/8/94 16/3/71
Kibangwala Typist 2/11/90 7/6/66

OO IWIN|F




WOKHA DISTRICT

Sl. Name of the Name of the 3 Pre-Revised Total of Basic 5 <
No. Employees Post/ = Scale of Pay Pay & NPA on o S =
Designation 50 30/09/2010 =& @
o b 8+9 s £ o
g2 e e
o 8& a
1 Yet to update 10/9/198
" Toka E. Tuccu Tourist Officer B 6 1/2/63
2 " Yanithung UDA Il 1/9/1986 | 6/3/64
3 " Noleto U.D.A Il 19/12/98 | 17/7/71
4 I
5 " M.N.Odyuo Caretaker Il 8/8/1994 | 16/371
6 I
MON DISTRICT
Sl Name of the Name of the 3 Pre-Revised Total of Basic 5 L <
No. Employees Post/ = Scale of Pay Pay & NPA on o S =
Designation 50 30/09/2010 =& @
om 8+9 s £ (<]
iz e e
o 85 a
1 " Orenponi Tourist Officer B | Yet tp update 5/8/92 15/3/66
2 I
3
4
5
6
DELHI & KOLKATA
% Total of 5 o .
o = H c =
an Basic = k=
Sl. Name of the Narr;%:tzthe 5O Pre-Revised Pay & E E @ Place of
No. Employees e 2@ | Scale of Pa NPA on 6 S © Postin
ploy Designation 53 y 30/09/10 é % % d
o (8+9) Q- e
1 2 3 4 5 10 11 12 14
1 Smti.Lisapila P.R.O.N/Delhi B 11300 29724 31/3/93 12/2/1966 | Delhi
2 Sumalemba Tourist Officer B 16500 37325 7/5/1988 6/10/1960 | Kolkata
3




MANUAL - (xi)  The budget allocated to each of its agencies, indic  ating
the particulars of all plans, proposed expenditure and reports on
disbursements made[Sec 4(1)(b)(xi)

REVISED ANNUAL PLAN 2009-10 (TOURISM)

During 2007-08 & 2008-09, the main thrust of the Department wasibircRy
& Promotion which included normal programs such as celieloraf Hornbill Festivals,
participation at the National and International levatd=and promotion of indigenous
festivals. Construction of Tourist Lodge at Aizuto & Tistiamenities at Vishepu &
Tapu in Zunheboto district were also taken up. Works fokimgathe Naga Heritage
Village at Kisama, a major tourist attraction of thmte is also going on under
Negotiated Loan & Special Plan assistance. Works on dawelot of Pfutsero lake as a
Tourist attraction Spot is also being undertaken. Dueripri was accorded to
communitization of Rural Tourism assets and C.S.S.

Details of Rural Tourism Projects taken up under Comnaatibn programme
during 2007-08 & 2008-09 are shown below:

A. 2007-08
Sl Name of Project Estimated cost.
No
1 Tourist cottage at Langmai village. 12.00
2 Tourist cottage at Longpha village. 12.00
3 Tourist cottage at Tesophenyu village. 12.00
4 Tourist cottage at Longmisa village. 12.00
5 Tourist cottage at Asukho village. 12.00
6 Tourist cottage at Tsopo village. 12.00
7 Tourist cottage at Chiechama village. 12.00
8 Tourist cottage at Hayichan. 12.00
9 Tourist cottage at Thanamir. 12.00
10 | Tourist cottage Kulhopu. 12.00
11 Renovation at Dak Bungalow, Yikhum. 10.00
12 | Upgradation of accommodation in rural areas 30.00
13 Capacity Building of Rural Based Entrepreneurs & 40.00
Service Providers.
Total: 200.00
B. 2008-09
1 Electrification of T/Lodge at Satakha 5.00
2 Tourist Cottage at Gariphema. 9.00
3 Tourist Cottage at Mezoma 9.00
4 Tourist Cottage at Chuchuyimpang. 9.00
5 Tourist Cottage at Longleng. 9.00
6 Tourist Cottage at Bhandari. 9.00
7 Tourist Cottage at Naginimora. 9.00
8 Tourist Cottage at Pholami 9.00
9 Tourist Cottage at Aghunato. 9.00
10 | Wayside amenities at Sukhalu. 5.00
11 R/R of I.B. at Lakhuni. 5.00
12 | Tourist Cottage at Jalukie. 9.00




13 | Tourist Cottage at Noksen. 9.00
14 | Tourist Cottage at Shamator. 9.00
15 | Tourist Cottage at Shatuzu Village. 9.00
16 | Tourist Cottage at Saptiga. 9.00
17 | Tourist Cottage at Aitepyong. 9.00
18 Dev. of Tourist Hut at Tzudikong. 9.00
Total: 150.00

PROPOSALS DURING THE ANNUAL PLAN 2009-10.
The Annual Plan 2009-10 for Tourism sector has been forndulaithin the

Revised Outlay of 576.69 lakhs ie, as indicated to the Department by the Stat

Planning Department. The approved Plan Outlay during 2008-09 w&80.00 lakhs.
During the year 2009-10, the normal programme of promotioficafrism through
dissemination  of tourist information and fairs & tfeals will continue. It is also
proposed to continue development of tourist infrastructareural areas with the
objectives of community involvement, participation and aggment of tourism assets
in the rural areas.

Within the earmarked outlay it is proposed to create goessary infrastructure
in selected Rural destination of the State in a phaseer. Moreover, dissemination of
tourist information through Electronic Media including develepmimof websites and
publicity campaign through circulation of circulation Bfochures, Advertisements in
journals, Magazines will continue during the year 2009-10. Caphaitding to train
up the management staff of rural tourism projects in dmencunitised villages will be
given due priority, as well.

1. DIRECTION & ADMINISTRATION ( 25.00 lakhs).

A sum of Rs.25.00 lakhs is proposed to be earmarked during 2009-10
meeting the expenditure on Salaries for new posts propgodeesl created, expenditure
on establishment charges, purchase of new vehiclescet®irectorate and District
Offices.

2. TOURIST ACCOMMODATION (40.00 lakhs).

Availability of tourist accommodation in the Tourist @ens is a basic necessity
without which no substantial tourism promotion can takdace. It is therefore
imperative for the department to play the role of featitir and create at least the
minimum infrastructure required at the places of toungerest. A sum of 40.00
lakhs has been earmarked for the purpose during 2009-10.

3. TOURIST INFORMATION & PUBLICITY ( 108.41 lakhs).

An important aspect of publicity is increasing awaremesse rest of the world
and the Country about the people of Nagaland and reducinglotige held
misconception and myths about the Nagas and their lamd. Ckn be done with a
blitzkrieg of advertisement, video films, write-up in poputsagazines and journals and
publications of brochures, post cards and posters and efarebuth publicity. Also,
advances in the field of Information Technology is sodapihas become imperative to
try to keep pace with the fast changing trend in this seltt®, therefore, proposed to
make efforts to upgrade the tourist information systeit whe aid of Information
Technology. This is necessary to facilitate the tésingsiting the Tourist Centres
specially in the Districts for easy accessibility foourist information & reservation of
tickets, accommodation etc which has suffered due to laicknetworking &
communication link-ups.

for



The normal activity of publicity through the Print Maduch as circulation of
Brochures, Post Cards and advertisements in Journatijgbian of video films & CDs
etc will also continue.

Participation in Fairs & Festivals which is a regufaature for promoting
tourism will also be given due importance.

A sum of 108.41 lakhs is proposed to be earmarked during 2009-10 for this

purpose as per break up shown below: (Rs in lakh}
1) Advertisement & Publicity 48.41
2) Printing of Brochures 20.00
3) Fairs & Festivals (including Hornbill) 25.00
4) Videography & Photography 15.00
108.41

4. TOURIST TRANSPORT SERVICES (15.00 lakhs).

A proper tourist transport system needs to be put in gaéacilitate tourists a
hassle-free conveyance from one tourist centre tchanoln order to pave the way for
full-scale private sector involvement in this importagatter, the department proposes
to procure vehicles for use as Tourist Taxis for conveyaheteurist from Airport and
Railway Station at Dimapur to selected Hotels in Dimamnd Kohima. A provision of

15.00 lakhs is earmarked for the purpose during 2009-10.

5. TRAININNG & SEMINARS (__98.69 lakhs)

Tourism being a service sector, capacity building imdrspensable part of the
industry. Although the literacy rate is higher than ttaidhal average, but this has not
been translated into employability in the productive occapadf hospitality sector.
The state has a large base of very talented peoplewithotraining, can be gainfully
employed in the entertainment and hospitality indus@gpacity building in the
hospitality sector will have to focus on providing skdlsd trainings in cookery, tourist
guiding, front desk, room service, transport services $0 psofessionalized and hone
the skills and smoothen the rough edges of people whm @he tourism trade to an
acceptable standard. Training and felicitation of Ornitipstofor documentation of
Eco-Tourism by involving the local communities giving themstke in the
preservation of their forests and habitats. Emphsasitso being given to promotion of
Cultural, Rural, Nature and Adventure Tourism that rexpir capacity Building
Program for Rural based Entrepreneurs and service providgearisd up for enhancing
the quality of service and professionalism in the mameg¢e of Rural assets.

To cater to this requirement of training and exposureviaes, a sum of
Rs.98.69 lakhs is proposed to be earmarked during 2009-10.

6. DEVELOPMENT OF TOURIST ATTRACTION SPOTS (_ 50.00 lakhs).
Development of tourist spots for providing recreation &nsure facilities to

tourist visiting the state on holidays and sightseein@ isecessity. It is therefore

proposed to identify few tourist spots for development iohip spots, eco-tourism

camps etc during 2009-10. A sum 0f50.00 lakhs is earmarked as a token provision.

7. INFRASTRUCTURE WORKS OF CSS ( State Share) (_58.00 lakhs).

There are a good number of ongoing C.S.S. works. Sarfotiorew projects are
also anticipated from the Ministry of Tourism. For imeg the expenditure on
infrastructure works of such projects such as site deredop approach road, external




power and water supply connection, landscaping, furnishingsheth falls under state
share a sum of 58.00 lakhs has been earmarked during 2009-10.

8. COMMUNITIZATION OF RURAL TOURISM ( Earmarked )( 100.00 lakhs)

In consonance with the Nagaland Communitization of iPubktitutions and
services Act, 2002 enacted by the State Govt. the Departhaes communitized a
number of Tourism projects based in the Rural Areas withiew to involving the
community participation in the development and pronmtd Tourism in Nagaland.
This process of communitization of Rural Tourism assgelishopefully bring about
awareness of the importance that Tourism Promotiatdgaolay in the socio-economic
upliftment of the villagers by attracting substantial temof tourists to the Rural areas.
The earmarked amount 0f100.00 lakhs is therefore, proposed to be utilized for
implementing the community based Rural Tourism Projentter this scheme during
the year 2009-10.

9. HORNBILL FESTIVAL ( Earmarked )( 140.33Lakhs )

The Annual Hornbill Festival celebrated during the fiitek of December is
gaining popularity. The Hornbill Festival is marked as awmeid” by the Ministry of
Tourism for the purpose of Tourism promotion. The Horrbiént showcases the rich
cultural heritage, the varied flora & fauna, handlo&rmandicraft etc. of the state to the
visitors. This is an important festival for promotion afltural & Rural Tourism and
need to be celebrated in the right perspective.

To organize an Event of such magnitude requires sufficiemd by way of
Advertising in the Media, footing of bills of the acties & programs, etc.

It is therefore proposed to spend the earmarked Budgetldf.33 lakh for the
successful celebration of Hornbill Festival, 2009.

Summary of the Scheme wise break up of the Annual Plan 2002-T@drism

Sector is as shown below: (Rs. In Iakhs
1. Direction & Administration 25.00
2. Tourist Accommodation 40.00
3. Tourist Information & Publicity 108.41
4. Tourist Transport Services 15.00
5. Training & Seminars 98.69
6. Development of Tourist Attraction Spots 50.00
7. Infrastructure works of CSS. 58.00
8. Communitization of Rural Tourism ( Earmarked) 100.00
9. Hornbill Festival ( Earmarked ) 140.33

635.43






PROJECT/SCHEME FOR THE STATE OF NAGAAND (css)
PROJECTS/SCHEMES FOR THE STATE OF NAGALAND
FOR THE YEAR 2006 - 07

AMOUNT
PROJECT NAME OF THE DATE & YEAR ESTIMATED RECEIVED STATE DATE OF STATUS OF
SN CODE WORK OF SANCTION AMOUNT GOl EXPRD SUBMISSION OF WORK
(IN LAKHS) (IN LAKHS) (IN Lakhs) | PR/UC TO MOT | PROGRESS.
1 2006/PIDDC/NG- | Integrated
SGOV/33 Circuit
Development - F.NO.7- . .
NE(10)/2006. DT 678.66 678.66 Nil PR UC submitted Completed
Zunheboto -
13/12/06
Tuensang -
Kipheri.
2 2006/PIDDC/NG- | Integrated
SGOV/28 Circuit
Development _ F.NO.7-
Governor's NE(8)/2006. DT 708.31 Lakhs 708.31 Lakhs Nil PR UC submitted Completed
Camp (Wokha) - 13/12/06
Nuiland Area
(Dimapur)
3 2006/PIDDC/NG- | Tourist Travel FNO.7-
SGOVI9 ostination NE(9)/2006. DT 438.94 438.94 Nil PR UC submitted | Completed
i 2/11/06
Zunheboto
4 2006/PIDDC/NG- | Tourist Travel F.NO.7-
SGOV/97 Destination - NE(12)/2006. DT 464.72 Lakhs 464.72 Lakhs Nil PR UC submitted Completed
Touphema 2712107




Hornbill Festival, F.NO.7- 10.00 .
Kisama NE(6)/2006. 20.00 Lakhs 20.00 Lakhs Lakhs PR UC submitted Celebrated
Tokhu Emong, F.NO.7- 5.00 .
Wokha NE(5)/2006. 10.00 Lakhs 10.00 Lakhs Lakhs PR UC submitted Celebrated
7 Nagaland F.NO.7- 10.00
Tourism Cultural | NE(4)/2006. DT 20.00 Lakhs 20.00 Lakhs Lakhs PR UC submitted | Celebrated.
Nite, Dilli Haat 13/10/06
8 Metemned F.NO.7- 5.00 :
Festival, Kiphire NE(7)/2006 10.00 Lakhs 10.00 Lakhs Lakhs PR UC submitted Celebrated
PROJECTS/SCHEMES FOR THE STATE OF NAGALAND
FOR THE YEAR 2007 - 08
AMOUNT STATE DATE OF
SN PROJECT | NAME OF THE | DATE & YEAR OF EiﬂgﬁLED RECEIVED | EXPRD SUBMISSION STOVEUSKOF
CODE WORK SANCTION (IN LAKHS) GOl (IN OF PR/UC TO PROGRESS
(IN LAKHS) Lakhs) MOT '




4083 Eco & Adventure FNO.7- 2/3/2010 &
Tourism at Tizu o 399.39 17/7/2010 PR
Kukha NE(7)/2007. DT 499.24 Lakhs Lakhs UC submitted to Completed
9/07
MOT
4085 Tourist Travel F.NO.7- 458.94 Lakhs 367.15 2/3/2010 &
Destination at NE(8)/2007. DT Lakhs 17/7/2010 PR Completed
Khensa 25/9/07 UC submitted to
MOT
4087 Development of
Tourist Circuit
Dimapur - F.NO.7- 789 53 2/3/2010 PR UC
Diphupaher - NE(9)/2007. DT 789.53 Lakhs Lakhs submitted to Completed
Sethekima 03/12/07 MOT
(Naithu - Zubza)
at Nagaland
4540 Development of NO.4- PR UC
Rural Tourism in A&RT(32)/2007. 41.14 Lakhs 41.14 Lakhs submitted Completed
Thetsemi. DT 2/11/07
4538 Development of NO.4- PR UC
Rural Tourism at A&RT(38)/2005. 50.00 Lakhs 50.00 Lakhs submitted Completed
Leshumi. DT 29/6/07
4534 Development of NO.4- 2/3/2010 &
Rural Tourism at | ¢ pT(52)/2006. | 50.00 Lakhs | 40.00 Lakhs L7/7/2010 PR | 0 jeted
Avachikha UC submitted to
DT 13/4/07
MOT
4536 Development of
Rural Tourism at NO.4- 13//;’;58%8 I%R
Changtongia A&RT(64)/2006. 49.76 Lakhs 39.80 Lakhs . Completed
: : UC submitted to
Village in DT 27/4/07 MOT
Mokokchung
4565 Rural Tourism
Project in Village NO.4- 13//;’;58%8 I%R
Longsa, Distt A&RT(63)/2006.DT 48.34 Lakhs 38.67 Lakhs UC submitted to Completed
Mokokchung in 21/11/07

the State of

MOT




Nagaland.

9 Central Financial
Assistance to the
setting up of the 17/7/2010 PR .
. NO.5(2)/2007- 580.61 - Work in
Institute of Hotel HRD. DT 24/12/07 1269.00 Lakh Lakhs - UC submitted to Progress
Management at MOT
Dimapur,
Nagaland.
PROJECTS/SCHEMES FOR THE STATE OF NAGALAND
FOR THE YEAR 2007 - 08
AMOUNT
STATE DATE OF
PROJECT | NAME OF THE | DATE & YEAR | ESTIMATED | RECEIVED | oy ppp | sypmission | STATYS OF
SN AMOUNT GOl WORK
CODE WORK OF SANCTION (IN OF PR/UC
(IN LAKHS) (IN Lakhs) TO MOT PROGRESS.
LAKHS)

10 4095 Nagaland Cultural | No.7- 10.00 PR UC
Tourism Nite Dilli | NE(4)/2007/ DT | 20.00 Lakhs | 8.00 Lakhs Lakhs submitted Celebrated
Haat, New Delhi 12/09/2007

11 4097 Ahuna festival F.No. 7-NE 5.00 PR UC
(sumi Naga), 6)y2007/ pT | 1000 Lakhs | 4.00Lakhs |\ upe | submited | CClePrated




Satakha 08/10/07
Nagaland
12 4091 Sukrunye Festival | F.No. 7-NE 5.00 PR UC
at Thenyizumi (7)/2007/ DT 10.00 Lakhs | 5.00 Lakhs La{khs submitted Celebrated
Village, Phek 12/09/07
13 4093 . . F. No.7-
Hornbill Festival 10.00 PR UC
Kisama Kohima. NE(5)/2007/ DT | 20.00 Lakhs | 8.00 Lakhs Lakhs submitted Celebrated

12/09/07




PROJECTS/SCHEMES FOR THE STATE OF NAGALAND
FOR THE YEAR 2008 - 09

AMOUNT
STATE | DATEOF
PROJECT | NAME OF THE | DATE & YEAR | ESTIMATED | RECEIVED | oy popp [ sugmission | STATUS OF
SN AMOUNT GOl WORK
CODE WORK OF SANCTION (IN OF PR/UC
(IN LAKHS) (IN Lakhs) ToMOT | PROGRESS.
LAKHS)
1 4277 Integrated Circuit
Sﬁ\éﬁhobpoT()e E]t - F.NO.7- , QPR Work in
Toomio© NE(5)/2008. DT 774.17 619.33 Nil submitted on | 5" o7 "
y 29/9/08 17/7/2010 9
Wokha -
Asukhuto.
2 427 g]é?/gerlgtpen?eiltr?wt F.NO.7- . QPR Work in
Molur weasto | NE(7)/2008. DT 708.71 566.96 Nil submitted on | 5" o7 "
25/9/08 17/7/2010 9

Avangkho.




4274 Integrated
Development of
Tourist F.NO.7- QPR Work in
Destination NE(9)/2008. DT 454.82 363.85 Nil submitted on Progress
Kisama - Mount 2/11/08 17/7/12010
Japfu Heritage &
Adventure.

4276 Integrated
Development of
Mon as Eco- F.NO.7- QPR Work in
Adventure NE(6)/2008. DT 452.76 362.20 Nil submitted on Progress
Cultural 26/9/08 17/7/12010
Destination
Nagaland.

4558 Rural Tourism NO.4- Civil work
Project at Village | A&RT(25)/2008- QPR completed
Matikhru, District | HARDWARE. 50.00 40.000 Nil submitted on electrificatio'n
Phek Dated 17/7/2010 ;

30/12/2008 N progress

4560 Rural Tourism NO.4- Civil work
Project at Village | A&RT(24)/2008- QPR completed
Chugliyimti, HARDWARE. 50.00 40.00 Nil submitted on electrificatidn
District Dated 17/7/2010 R
Tuensang. 30/12/2008 brog




PROJECTS/SCHEMES FOR THE STATE OF NAGALAND
FOR THE YEAR 2008 - 09

AMOUNT
PROJECT NAME OF DATE & ESTIMATED | RECEIVED S;égg SUDL;,AI\;IES(S)II(:)N STATUS OF
SN CODE THE YEAR OF AMOUNT GOl (IN OF PR/IUC WORK
WORK SANCTION | (IN LAKHS) (IN PROGRESS.
Lakhs) TO MOT
LAKHS)
7 4847 Tokhu No.7-
Emong NE(8)/2009/ 2/3/2010.PR
. 5.00 4.00 5.00 UC submitted Celebrated
Festival DT to MOT
16/12/20009.
8 4272 Yemshe F.No. 7-NE 2/3/2010 PR
Festival (8)/2008/ DT 5.00 4.00 5.00 UC submitted | Celebrated
23/9/2008. to MOT
9 4273 Ngada F.No. 7-NE 2/3/2010 PR
Festival (11)/2008/ 5.00 4.00 5.00 UC submitted | Celebrated
DT 24/09/08. to MOT
10 4271 Hornbill F. No.7-
Festival | NE(6)/2009/ 2/3/2010 PR
) 15.00 12.00 10.00 UC submitted Celebrated
Kisama DT to MOT
Kohima. 18/12/20009.




PROJECTS/SCHEMES FOR THE STATE OF NAGALAND
FOR THE YEAR 2009 - 10

AMOUNT

STATE | DATEOF
PROJECT | NAME OF THE | DATE & YEAR | ESTIMATED | RECEIVED | £y pnpy | suBmission | STATUS OF
SN AMOUNT Gol WORK
CODE WORK OF SANCTION (IN OF PR/UC
(IN LAKHS) (IN Lakhs) ToMOT | PROGRESS.
LAKHS)
1 4808 Construction of
footpath on
Dzukou Valley F.NO.7- QPR Work in
approach Road NE(1)/2009. DT 85.48 68.38 Nil submitted on Proaress
via Viswema 22/09/2009 17/7/2010 9
Village in
Nagaland.
2 4809 | Tourist F.NO.7- QPR Work in
Destination at NE(3)/2009. DT 450.98 360.78 Nil submitted on Proaress
Phek in Nagaland |  22/09/2009 17/7/2010 9
3 4845 Tourist
E%?/v“gr?wtéo? I\f;ll: F.NO.7- QPR Work in
Suro Eco- ' NE(4)/2009. DT 383.06 306.45 Nil submitted on Proaress
. 07/12/2009 17/7/2010 9
Adventure in
Nagaland
4 4811 Tourist Travel
Circuit
F.NO.7- QPR .
pevelopment | NE(5)/2000. DT | 697.79 558.00 Nil | submittedon | VKM
gieng 29/09/2009 17/7/2010 9

Pungro in
Nagaland.




4844

Tourist Travel

Circuit F.NO.7- QPR Work in
Development NE(2)/2009. DT 617.56 494.05 Nil submitted on Proaress
Jalukie-Thilixu- 14/12/2009 17/7/2010 9
Tuli in Nagaland.
4965 Rural Tourism NO.4-
Project at Shena i QPR .
old Village, A&RT(28)12008- | 5 5 40.00 Nil | submitedon | Vorkin
o Hardware. Dt. Progress
District 17/7/2010
24/12/2009
Zunheboto
o ngaelcrglimsm NO.4- QPR
Longidang A&RT(30)/2008- 50.00 40.00 Nil submitted on Workin
; > Hardware. Dt Progress
Village, District 31/12/2009 17/7/2010
Wokha
4846 Rural Tourism at | NO.4- QPR
Longchang & A&RT(27)/2008- 50.00 40.00 Nil submitted on Work in
Longpha Hardware. Dt 17/7/2010 Progress

24/12/2009




MANUAL — (xiii)
Particulars of recipients of concessions, permits o r authorizations
granted by it [Sec 4(1)(b)(xiii)]

Ths department encourages private accommodations as RayastyStay Homes due
to lack of proper infrastructures in the state. The nurabeegistered home stays are-

MANUAL — (xii)
The manner of execution of subsidy programmes, incl uding the amounts
allocated and the details of beneficiaries of such programmes[Sec

4(1)(b)(xii)].

Not Applicable

MANUAL — (xiii)

Particulars of recipients of concessions, permits o r authorizations
granted by it [Sec 4(1)(b)(xiii)]

Ths department encourages private accommodations as RayastyStay Homes due
to lack of proper infrastructures in the state.

In order to maintain efficiency in tourism trade, the dapant registered
private tour operators-

In order to encourage self employment and to create jobsefor the educated
unemployed youths, the department also trained and regisbesd tourist guides.

MANUAL — (Xiv)
Details in respect of the information available to or held by it, reduced in
an electronic form[Sec 4(1)(b)(xiv)]

The Department of Tourism had our own website for a Il the informations
about Nagaland.

www.tourismnagaland.com

Brouchures and documentary films.

MANUAL — (xv)
The particulars of facilities available to citizens for obtaining information,

including the working hours of a library or reading room, if maintained for
public use[Sec 4(1)(b)(xv)].
)] The department of tourism occasionally print Nagaland

tourism brochures and pamphlets for promotional
purposes, these materials can be avail during office hour.

i) The department have created some few documentaries f
distribution to outside Nagaland.

i) The department have our own website-
www.tourismnagaland.com

iv) The department frequently attends tourism related trade
fairs where we distribute our brochures and printed
materials and display documentaries on Nagaland.



MANUAL — (xvi)
The names, designations and other particulars of th e Public Information
Officers[Sec 4(1)(b)(xvi)]

SL
NO Place Appelette Public Assistant Public
Authority Informaion Information Officer (APIO)
Officer (P10O)
1 | Secretariat Commissioenr &
Secretary
2 | Directorate Director Tourism K.T. Thomas Jt.
Director Akhale Vizol, Asst.Director
3 | District Level P. Angami Jt. V. Doulo Tourist Officer
Director
4 | Kohima, Peren & K. Sekhose Dy. Director
Phek
5 | Mokokchung, Smti Sentimenla Tourist
Tuensang, Officer
Kiphire &
Longleng
6 | Wokha, Zuheboto Z. Nakhro Dy. Director
7 | Dimapur & Mon Shri Temjen Ao Tourist
Officer.

MANUAL — (xvii)

Such other information as may be prescribed; and th ereafter update these
Publications every year [Sec 4(1)(b)(xvii)]

(Annexure 1 to 11 enclosed)

ANNEXUE -1

MEANING & DEFINITION OF ECO TOURISM

As the new millennium unfolds, we are becoming increggimware of the finite,
interconnected and precious nature of our planet homewlsiketourism is becoming
an increasingly popular expression of this awareness. &ditiances in transportation
and information technology, ever more remote areaghefearth are coming within
reach of the traveler. In fact, tourism is now thertd/s largest industry, with nature
tourism the fastest growing segment.

In response to this increasing appreciation of nature iexpes, a new travel ethic has
arisen which is now called ecotourism. This term haive increasingly popular in
both conservation and travel circles, but what eyatdks it mean?

The Nature Conservancy has joined the World Conservatimon (IUCN) in adopting
the following definition of ecotourism:

“Environmentally responsible travel to natural areas, gepoto enjoy and appreciate
nature (and accompanying cultural features, both past and Qrekah promote
conservation, have a low visitor impact and provide forebeially active socio-
economic involvement of local peoples.”




Most tourism in natural areas today is not ecotouristhia not therefore, sustainable.
Ecotourism can be distinguished from nature tourism 9grbphasis on conservation,
education, traveler responsibility and active commumigyticipation. Specifically,
ecotourism possesses the following characteristics:

Conscientious, low-impact visitor behavior

Sensitivity towards, and appreciation of, local cultuaed biodiversity
Support for local conservation efforts

Sustainable benefits to local communities

Local participation in decision-making

Educational components for both the traveler and locahaonities

It is becoming evident that increased tourism to sengiaggeral areas in the absence of
appropriate planning and management can become a threat totebrity of both
ecosystems and local cultures. Increasing numbers odrgigo ecologically sensitive
areas can lead to significant environmental degradatikewlise, local communities
and _indigenous culturesan be harmed in numerous ways by an influx of foreign
visitors and wealth. Additionally, fluctuations in clirratcurrency exchange rates, and
political and social conditions can make over-dependencen uparism a risky
business.

However, this same growth creates significant oppdiésnfor both conservation and
local community benefit. Ecotourism can provide much needs@nues for the
protection of national parks and other natural areasntes that might not be available
from other sources. Additionally, ecotourism can provideviable economic
development alternative for local communities wittw f@ther income-generating
options. Moreover, ecotourism can increase the lefvetlocation and activism among
travelers, making them more enthusiastic and effeetents of conservation

Although some travel companies use the term loosely éannadventure travel or

nature travel, there are international standards whale lbeen set to establish the
definition of ecotourism. An ecotour is a small, individyguided tour that takes into

consideration conservation and preservation issues, dotmathe local economy, and
teaches the travelers something about the nature anotecoftthe area in which they
are located.

The Quebec Declaration on Ecotourisvas created at the UN International Year of
Ecotourism meetings, where over a thousand people I&htountries met to discuss
issues. The Quebec definition of ecotourism is affirat:th

Contributes actively to the conservation of natuna eultural heritage,

Includes local and indigenous communities in its planningeldpment
and operation, and contributing to their well-being,

Interprets the natural and cultural heritage of the wi@sbin to visitors,
and

Lends itself better to independent travelers, as vgetbaorganized tours
for small size groups.



The International Ecotourism Societyas founded in 1990 to “promote responsible
travel to natural areas that conserves the environar@htimproves the well-being of
local people.” Its member companies pledge to run tours that

Minimize impact,

Build environmental and cultural awareness and respect,
Provide positive experiences for both visitors and hosts,
Provide direct financial benefits for conservation,

Provide financial benefits and empowerment for local fegop

Raise sensitivity to host countries’ political, environtaénand social
climate, and

Support international human rights and labor agreements.
Ecotourism is:

“Responsible travel to natural areas that conserves the envinent and improves the
well-being of local people.” (TIES, 1990)

Ecotourism is about uniting conservation, communities] sustainable travel. This
means that those who implement and participate iroaasi activities should follow
the following ecotourism principles:

minimize impact

build environmental and cultural awareness and respect

provide positive experiences for both visitors and hosts

provide direct financial benefits for conservation

provide financial benefits and empowerment for local people

raise sensitivity to host countries’ political, environmental, andas@timate
Sustainable and Responsible Tourism:

Sustainable tourism: “Sustainable tourism is envisagedadmbe to management of all
resources in such a way that economic, social andediestieeds can be fulfilled while
maintaining cultural integrity, essential ecological meses, and biological diversity
and life support systems.” (United Nations World Touri©mganization Sustainable
development implies “meeting the needs of the presetitowt compromising the

ability of future generations to meet their own needs” ifd/cCommission on

Environment and Development, 1987)

Responsible tourism:

- minimizes negative economic, environmental and saujghcts

- generates greater economic benefits for local pesmpleenhances the well
being of host communities

- improves working conditions and access to the industry

- involves local people in decisions that affect the@&s and life chances

- makes positive contributions to the conservatiomatural and cultural
heritage embracing diversity

- provides more enjoyable experiences for tourists throogte meaningful
connections with local people, and a greater undersiguaditocal cultural,
social and environmental issues

- provides access for physically challenged people

- is culturally sensitive, encourages respect betweensts and hosts, and
builds local pride and confidee.



ANNEXURE — 2

RURAL TOURISM IN NAGALAND

Tourism growth potential can be harness as a strategiRdcal Development. The
development of a strong platform around the conceptw&alRourism is definitely
useful for a state like Nagaland, where almost 75%@pbpulation resides in villages.
Across the world the trends of industrialization angedtgpment have had an urban
centric approach. Alongside, the stresses of urbanyléssthave led to a “counter-
urbanization” syndrome. This has led to growing interetieénrural areas. At the same
time this trend of urbanization has led to falling incdmeels, lesser job opportunities
in the rural areas leading to an urbanization syndrome iruthéareas. Rural Tourism
is one of the few activities which can provide a solutiorthese problems. Besides,
there are other factors which are shifting the trendatde/rural tourism like increasing
levels of awareness, growing interest in heritagecaittdre and improved accessibility,
and environmental consciousness. In the developed courttigebas resulted in a new
style of tourism of visiting village settings to expederand live a relaxed and healthy
lifestyle. This concept has taken the shape of a fokina of Rural Tourism. Under
this

Scheme, thrust is to promote village tourism as the pyitmarism product to spread
tourism and its socio-economic benefits to rural émehew geographic regions. Key
geographic regions are identified for development and promati Rural Tourism.
The implementation is done through Village Tourism Depeient Board (VTDB).
Activities like improving the environment, hygiene, infrastruetetc. are covered for
assistance. Apart from providing financial assistanae fdbus is to tap the resources
available under different schemes of Department. ofaRrevelopment, State
Governments and other concerned Departments of the @oeat of India.

1. Definition of Rural Tourism : Any form of tourism that showcases the rural life, art
culture and heritage at rural locations, thereby bengfitihe local community
economically and socially as well as enabling intésacbetween the tourists and the
locals for a more enriching tourism experience can bee@ as rural tourism. Rural
tourism is essentially an activity which takes placehencountryside. It is multi-faceted
and may entail farm/agricultural tourism, cultural toemisnature tourism, adventure
tourism, and eco-tourism. As against conventional tourrsimal tourism has certain
typical characteristics like; it is experience oteéxh the locations are sparsely
populated, it is predominantly in natural environment, it meshith seasonality and
local events and is based on preservation of culturgagerand traditions.

2. ldentification of villages Based on the merits of tourism point of view villages ar
identified for taking up of rural tourism projects after l@orbugh survey and
inspection by the Deptt. Of Tourism.

3. Preparation of detailed plan for implementation of the project : After short listing
the proposals, the department would draw up a detailed pkation. The thrust here
would be to achieve convergence between the differeetsed of the Govt. of India
and the State Govts.

4. Assistance under the SchemeA maximum of 50 lakhs would be sanctioned under
this scheme. The activities listed under the para 5 coulakea up.



5. Permissible activities:The following works may be taken up under the Scheme-

i) Improvement of the surroundings of the village. Thisuld include activities like
landscaping, development of parks, fencing, compound veall et

i) Improvements to roads within the village limits. Tkisall not include any major road
which connects the village.

i) lllumination in the village.
iv) Providing for improvement in solid waste managemedtsewerage management.
v) Construction of Wayside Amenities.

vi) Procurement of equipments directly related to tooriske Water Sports, Adventure
Sports, Eco-friendly modes of transport for moving withia tiurism zone.

vii) Refurbishment of the Monuments

viii) Sign ages.

iX) Reception Centers.

x) Other work/activities directly related to tourism.
xi) Tourist Accommodation.

6. Codal formalities : The executing agency (registeretiCllass Contractors)shall follow
all codal formalities while undertaking contracts andcprement of equipments and
ensure complete transparency in its transactions ardrnmeptations.

7. Prescription of the Schedule of Rates While executing the works the executing
agency shall follow the Schedule of rates prescribeddo#WD or the State PWD.

8. Management of assets created The infrastructure and assets created will be
maintained and managed by the concerned community with no ish@nenmitment
to the department, except a token money to prove thastets also belongs to the
government.

Abstract

Efforts to make tourism a more sustainable option hage lecusing increasingly on a
community development approach, but an analysis of tlierelices between
traditional community economic development and commutatyrism development
clearly shows that tourism continues to be driven bylsew€ government rather than
community interests. A closer look at the interelsés influence decision making, or for
that matter non-decision making, with respect to toudgwelopment also points out
the level of rhetoric that surrounds ‘community invoheti in the process, while
perpetuating many of the biases found in the system. Thergieat need to evaluate
the implementation of so-called community-drivemuriem development plans to
determine to what extent the local residents trulyresha the benefits supposedly
derived from increased visitation, since it is quite rctbat they support the majority of
the costs associated with tourism.



ANNEXURE -3
ADVENTURE TOURISM

Adventure travel is a type of tourismvolving explorationor travelto remote, exotic
and possibly hostile areas, where the traveler shdeigbect the unexpected”.
Adventure tourism is rapidly growing in popularity as tetgiseek different kinds of
vacations. According to the U.S.-based Adventure TraU/emde Association
“adventure travel” may be any tourist activity includingotwf the following three
components: a physical activity, a cultuedchange or interaction, and engagement
with nature

Adventure tourism gains much of its excitement by allowitsgparticipants to step
outside of their comfort zon&his may be from experiencing culture shoakthrough
the performance of acts that require significant effmd involve some degree of risk
(real or perceived) and/or physical danger. This may incladivities such as
mountaineeringtrekking gliding, mountain biking raftingand_rock climbing

Some obscure forms of adventure travel include disasterghetto touris[ﬁ]. Other
rising forms of adventure travel include social and jarigurism

Access to inexpensive consumer technology with respechvmation systemdfilash

packing [2], social networkings] and _photographyhave increased the worldwide
interest in adventure travel.

ANNEXURE - 4

TOURISM POLICY 2001

GOVERNMENT OF NAGALAND
DEPARTMENT OF TOURISM,
NAGALAND, KOHIMA.

NOTIEFICATION
Dated Kohima the 23Jan. 2001.

NO.TRSM-14/1/96: With a view to promote Tourism activitiesdldo generate the

employment opportunities in the State, the Govt. of Naghls pleased to adopt and
notify the Nagaland State Tourism Policy and Masten Rlath immediate effect as per
the provisions attached.

Sd/- R.S Pandey, IAS.
Chief Secretary to the Govt. of Nagaland.

NO.TRSM-14/1/96. Dated Kohima the2Zan.2001
Copy to:-

. The Special Secretary to His Excellency the Govershdlagaland

The Principal Secretary to Chief Minister, Nagaland.

The Sr. P.S. to Speaker, Nagaland.

The P.S. to Deputy Speaker, Nagaland.

The Sr. P.S. to all Ministers/Ministers of Stédagaland.

agrwnrE



6. All Members of Nagaland Legislative Assembly.

7. The Sr. P.S. to the Chief Secretary, Nagaland.

8. The Additional Chief Secretaries/Commissioner, Nagal

9. The Principle Secretaries, Nagaland.

10. The Commissioners & Secretaries, Nagaland.

11. The Secretaries & Addl. Secretaries, Nagaland.

12. All Heads of the Department.

13. The Station Director, AIR. Kohima, Nagaland.

14. The Director Doordashan, Kohima, Nagaland.

15. All Deputy Commissioners/Addl. Deputy Commissionergdiend

16. AllNGO'’s, Nagaland.

17. All Town Committee Chairman, Nagaland

18. The Editors, North East Herald, Kohima, Nagaland /Regtland Page,
Dimapur.

19. The Publisher, Nagaland Gazette, Kohima for Publication.

Sd/-( L.H.THANGI MANNEN)
Secretary to the Govt. of Nagaland.

TOURISM IN THE STATE .

Nagaland’'s tourism resources are immense. Its histofftireuand the mysticism
associated the customs and ways of its hill tribesskien the source of great curiosity
to not only Indians but people all over the world. It idand of charm, diverse in
landscape, culture and offers opportunities for whole rahd@urism activities, which
to date has not been fully tapped.

Tourism however was a later starter in Nagaland asa#g only in 1981, that the
Department of Tourism came to its own when it waarbdted from the Department of
Information & Public Relations. The last two decade orhss not witness much
development and at present the number of tourists cotoifdgagaland is negligible.

The available figures show that during the last 5 yearsitinegber of domestic tourists
has arranged from 20000-25000 per year, while foreign touristsolh@&ven crossed the
figure of 900-1500 approximately so far.

No doubt the state has its own constrains due to theajgoerceptions regarding
security and law and order conditions. Though, marketirgpomotional measures
can partly prevail over this image, but ultimately stthe visitor's experiences that
matters and this is the area where the state neegmittonaximum attention for
correction of its image. Some of the more accuratestcaints to the development of
tourism in Nagaland are:

i).Poor communication linkage with Nagaland and the regmohadso within the state.

i) Poor condition of tourism infrastructure. The raa@ slow and inadequate, wayside
amenities almost non-existent or where they exist)able in quality, cleanliness and
hygiene and most places do not have decent affordable lodfyiegsonable standard.



iii) Tourism has not been given the priority it deserveshie thinking process of the
government, as it has been accorded merger budget allocatigrsled with this
distribution of this resource over too many, schemeatisfg the local demands.

iv) Travel restrictions such as the RAP/PAP for fgnenationals and ILP for domestic
visitors have greatly limited the entry of touristghe state though it has being relaxed
to a certain extent.

V) Lack of effective policies, lack of effective markef, lack of private entrepreneurs
etc. are the setbacks for the successful takeoff ostaun the state.

These are some of the main constraints that requibe taken cognizance of, in the
policy formulation. As amply proved elsewhere, it isc@ssary to recognize the
importance of as an activity for socio-economic dewemlept for the state. A

comprehensive tourism policy highlighting the objectiveaafrism development in the
state needs to be promulgated by the government, and thag palinciation precisely

aims to point towards that direction.

OBJECTIVES:
The prime objectives of the policy are:

)] To provide a planned development of tourism based on giiom of
domestic and international tourism.

i) Identification of tourist potential areas and deyet@nt of these resources
and strengthening of the existing and viable infrastructurea ealective
and intensive basis for maximum benefit to the state@ay.

i) To prepare and implement a master plan for integladevelopment and
marketing of identified circuits.

iv) To create and provide necessary infrastructural ifiesil such as power,
water, roads transportation accommodations etc. forla@wvent of tourism
in the state.

V) To improve, diversify and expand the marketing of taarn@oducts in the
state

Vi) To promote private entrepreneurship and gradually shift rdsvaelective
privatization of the Gowt. infrastructure by way of dewy to private
individuals/groups or firms and business houses etc.

vi)  Creation of tourism infrastructure so as to preserve thistinctive
handicrafts, folk arts and culture of the state aneredby attract more
tourists.

vii)  To take up more Rural Tourism Projects and creabegpportunities and
earning capacities to the local community.

iX) Promote conservation and enhancement of naturaumes® as regards to
flora and fauna, natural beauty, forest and unique featurdbeostate
through regulated development.

X) To promote Eco-Tourism and Adventure Tourism asstia¢e is ideal for
such tourism activities.

Xi) Promotion of rural ethnic, cultural, eco and adventatgism.

xil)  To create awareness about the potential of touaisththereby, generates the
growth of a tourist friendly culture.

xiii)  To recognize the Department of tourism for a mdfeative functioning.

xiv)  Development of human resource in tourism relatgivigies.



STRATEGY FOR DEVELOPMENT .

The strategy of achieving the above objectives is outlinedvbelo

)] Developing areas on a selective basis for integrgteadth.

i) Improvement of tourism infrastructures and services

i) Incentive package.

iv) Marketing and overseas publicity of destinations to eneptanum use of
existing infrastructure.

V) Enhancement of budget allocation in the state planliakohg of tourism
activities schemes with other Departments.

Vi) Restructuring and strengthening of the Department.

vi)  Human Resource Development.

Effective coordination between various government depantsnand agencies for

developing tourism industry by.

)] Constitution of a Nagaland tourism Council to take appabe policy
decision on steps to boost the tourism sector.

i) Constitute a Coordination Committee for inter Degp@ntal Coordination.

i) Establishment of District level Coordination Conttaee to coordinate and
regulate tourism activities at the district/village leve

iv) Formation of Village Tourism Development Board (VTDBy community
based tourism projects (CBTP).

ACTION PLAN.

1. DEVELOPING AREAS ON A SELECTIVE BASIS FOR INTEGRA TED
GROWTH.

)] The budgetary support for development of infrastructaréourism have
been very negligible from the state fund, and Centrsgidiance (CSS)
which is to be used only as a supplementary resourcdsebase the main
source of financing tourism development. This assistance hias been
spread thinly over a large number of schemes/projectsthehatesired level
of development has not taken place in any area/regiven@nis scenario, it
will be the government’s policy to ensure a most efficiuse of the existing
resources by avoiding the diffusion of resources thinljtdwoncentrate on
focusing on identified circuits and destinations on a @hamnner on
priority basis. On completion of the project in handew
circuits/destinations will be taken up.

i) The infrastructural development of tourism will mmensurate with the
tourist destinations identified for promotion and placerehPAP relaxation
has been accorded by GOI.

The following circuits will be developed in a phase maramel in order of priority.

Dimapur-Kohima-Dimapur-Peren-Phek
Dimapur-Kohima-Wokha-Mokokchung-Dimapur.
Mokokchung-Longleng-Mon-Tuensang-Kiphire
Kohima - Phek — Zunheboto.

PwpNPE

The first priority concentration will be in the Dimapand Kohima region. In the
second phase, the tourism development in other @rcait be taken up. However,



simultaneous with the major development of Dimapur Katima region, basic

infrastructure for the other centre should be developed asephh so that they are
poised for take off at short notice. These centersrdgiins will be selected on the
basis of accessibility and carrying capacity of the gldacal inspirations/supports
and places of natural, historical and cultural relevance.

ii)

2.

Thrust areas will also be identified in contexttbé indigenous development
and tourist’s expectation in the area of ethnic/ruralisoyrcultural tourism,
adventure tourism and eco-tourism. Government will atguiority to the
development of those places with potentials and wtierdocal community
is prepared for active involvement in developing the agtivit

Tourism development activities are not confineddevelopment of simple
attractions only. It is closely linked with the overddlvelopment of the state
and hence requires coordinated approach in developing mithses such
as transportation, roads, water supply, telecommunicat&astricity etc.
by all the concerned department/agencies. The state @dithave to
provide basic structures and other services to facilitegedevelopment of
tourism in the state.

Development of tourism in ecological fragile asewaill be based on
thorough understanding of local resources, social andoedorfactors and
other characteristics. The planning and regulatory progéissarefully go
into various details that have a bearing on ecologwaldpecify methods
for construction, incorporating the indigenous architedtatyle, encourage
the use of eco-friendly local materials, and eco-tephes (solar energy, rain
water harvest and utilization of recycling of waste, eif all which will
minimize the negative impact on environment.

The coordination committee constituted at the estigvel as well as the
district levels will also administer to the effa@iimplementation of this
aspect of the policy at (v) above.

IMPROVEMENT OF TOURIST INFRASTRUCTURE .

1. Accommodation

)

Hotels are an important vital segment of the tourisfrastructure. It will,

therefore, be the Endeavour of the state Policy ¥ laalist of Government
approved/ registered hotels/lodges under the State Touade Kct, which

would be expected to function within the laid down normsidelines of the
Government. These hotels/ lodges will also be subjettedregular

inspection by a committee, comprising of the departmembowism, food

and sanitation, and the police administration. Theseoapdr hotels will

feature in all the publication of the department inghet as well as in the
electronic media in India and abroad and will be klaifor incentives
announced by the Government from time to time.

Special paying Guest scheme will also be introducedsame selected
places/villages for providing affordable and hygienic accommnmalaor



both domestic and foreign tourists and to take carédefeasonal flow of
tourists. Selection of such places will be on need basjsinement and
tourist potential area of the place. Appropriate regwagoiidelines will be
brought out in this regard.

i) Some of the infrastructures set up by the departnsemty as the tourist rest
houses, way side amenities, tourist lodges, resorta/ditalso be leased out
to interested local parties/organizations/village coufMid8s/churches/
women’s organization/youth organizations etc. on paymenbafinal rent
to the department. But the management has to ensure ceri@mum
standard facilities and comfort to the visitors.

iv) Participation of private reputed entrepreneurs fromideitdhe state will also
be encouraged in the setting up of and management of qaatitgtandard
tourist infrastructures on a joint ventures basis.

V) All proposals for accommodation infrastructures to doglt up, such as
lodges/resorts/hotels etc. by private entrepreneurs agliire the clearance
of the tourism department, for strict adherence ¢ordguirements specified
at 1(iv) above.

Il Tour Operators/ Travel Agents.

Travel Agents are tour operators constitute an imporsactor of tourism
industry and it will be the state policy to issue speg&imits to tour operators/ travel
agents who are registered with the Department of $oyrNagaland in the interest of
promoting tourism within the state. These travel agents taur operators will be
granted all possible assistance from the State Goveinrfte accommodation,
transportation, travel permits, liaisoning with the miiss etc. and will be eligible for all
incentives of the state government.

Il Introduction of the Nagaland Registration of Tourist Trade Act.
There is a need to introduce the Tourist Trade Act railek in the state, to
provide for regulation and promotion of tourism in the sthte way of
registration of persons dealing with the tourists andterattherewith, and to
ensure a coordinated and regulated development of tourism state.

A\ Fairs and Festivals.

I)Fairs and festivals not only reflect the rich oudtl heritage of Nagaland, but
could also become the biggest attraction for touristscel3/villages which regularly
observe such traditional festivals annually will be emages further and will be clearly
shown as tourist destinations of Nagaland and the Gowsinshall accord priority for
the infrastructural development, improvement and markefisgah places.

i) Government will, through NIDC.NEDFI etc., alsorotiuce suitable suitable

scheme to encourage private tour operators/transptsteggerator tourist taxis/coaches
etc. within the state for hiring of such vehicles by thérists.

\% Transportation



I) In the absence of order means of transport in aga{like rail, water ways
etc,) a good network of road connectivity is the basiquirement coupled with
adequate means of good road transportation such as caacieand so on to facilitate
comfortable movement of tourists to different destovai For this, the department will
require some tourist coaches which are adequately equipp@&deét the needs of
tourists.

i)Government will, through NIDC, NEDFI etc, alsorotiuce suitable schemes
to encourage private tour operators/transporters to opwaratest taxi/coaches etc,
within the state for hiring of such vehicles by the tdaris

Vi Setting up Felicitation Facilities at all entry Points

A visitor’s first impression of a place is very mubhsed on at the facilities
available in its airport. Rail/bus station etc. It wile the state policy to provide
transport services, information counters, telephondrdadhet facilities etc. which will
contribute in generating a tourist friendly atmosphere.

Vi DEVELOPMENT OF INTER STATE CIRCUITS .

Inter State Tourism Circuits will be developed by linkihg tmportant places of
other States across the borders of Nagaland with ottwents. In due course
networking with tourism promotion agencies in Governmentvall as private
sector in neighboring states will be strengthened.

3. INCENTIVE

)] Under the State Industrial Policy of Nagaland 2000, iBouhas been accorded
the status of “Priority Sector”. Accordingly Governmerders will be issued making

tourism activities eligible for all benefits to thedustry. Only such units which comply
with the prescribed norm of recognition and whose projeat® been approved by the
Deptt. would be eligible for these benefits, as containdgde State Industrial Policy of

2000, in area of central subsidy for small and mediwatessector, transport etc. and the
state subsidy on power generation and power tariff, vgafeply, tax exemption etc.

i) Financial corporations like NMFC/NSFC/NEDFI/TECI etill be associated to

finance profitable projects like hotels, restauranpgpart service, travel agent etc. All
such projects, will however be subjected to cleararma the department for location,
viability view.

4. MARKETING AND OVERSEAS PUBLICITY.

Marketing of the tourism products of an area is essemtiorder to inform
prospective tourists what the area has to offer, dsaw¢o persuade them to
visit it. Today tourism industry is highly competitive asewith many
destinations competing against each other to attracpdtential tourists.
Thus the state has to be prepared to meet this competiiough an
aggressive marketing strategy by:



) Production of publicity materials, such as brochurésurist
literatures, handouts, audio-visual materials/films etosting of
websites etc.

)] Media advertising in specific journals, periodicalspatdings,
internet etc.

i) Participation in various tourism related conferendass, marts held
in the country and on a selective basis abroad.

i) Thrust on public relations during the first phase of temr
development by organization FAME tours for travel wstend
travel agents of other sates and countries.

4. NEED FOR CO-ORDINATION AND SYNERGY WITH OTHER
AGENCIES AND RESTRUCTURING THE DEPARTMENT.

For developing a vibrant and a successful tourism industggnzational structure

need to be instituted, improved and augmented, as thenoungkistry requires state
and local level planning, provision of infrastructure, ragjah, marketing and

management of tourists infrastructure and attractions.stdte policy will address these
issues of organizational structure at three levels:

)] Apex level
i) Departmental level
i) Attraction specific/local level

Tourism plans should not be seen primarily as the regpibty of the tourism
Department. along. It is multi sectored activity, inimg the different segment
of the Government, the policy markers, the legislatdns bureaucrats and the
and the common people who come in touch with touristsafous ways. The
sate policy, therefore, would ensure the necessary kskagd synergy in the
policies and programs of all concerned departments./Agenvielsie
infrastructure development.

1. APEX LEVEL

i) Nagaland Tourism Council:_to take policy decision on steps to boast the
tourism sector and give their recommendations on dourelated problems,
activities and development, programs. The council vallheaded by the Chief
Minister and will meet at least once a year. Othembers will be the minister
of tourism, Home, Industry, R & B, Art & Culture, Ruaévelopment, PHED ,
Forest & Environment, the Chief Secretary and the conmmss The
Commissioner/Secretary (Tourism) will be the memieeretary.

1)) DEPARTMENTAL LEVEL.

)] In order to achieve policy goals, the departmentgaoization also needs to
be strengthen, with the creation of few posts, pddarbuat the managerial
and execution level.



i) Tourist information offices of Nagaland will be tablished in Delhi and
Guwabhati in addition to the one in Kolkata.

i) District tourism office to be set up in all thdistricts of Nagaland for
coordination at the district level.

iv) A “Research Cell cum Registration Cell” will bertstituted in the Deptt. of
tourism. The Cell will gather tourist related informatiand statistics to
prepare a Data bank and to give advice to the Deptt. fnomen o time as
well as see to the registration of all activitiesden the Nagaland
Registration of Tourist Trade Act.

There will also be the implementing wing of all intrastural activities of
the Department to be executed by the department. Additiecianical hand
will be available from the PWD Department.

lll. Attraction Specific/Local level.

Where as, Government structure is of a top down natuseAlso necessary to
have inputs from the local level in the districts adlas the villages so that the plans
and programs of tourism reflect grass root realitied @nivate participation be

encouraged.

This can be achieved by:

)

ii)

Constitution of District Coordination Committee avery
district, to be chaired by the DC., of each distriother
members could include the members of the Town
Committees, village Councils/VDBs, concerned
departments and organizations (private) involved in tourism
activities. The tourist officer will be member secrgtaf

the committee. The committee will regulate the openat
and management of all tourist infrastructures and adlee t
government of developmental activities as per the capacity
of places recommended.

li) Management of isolated attractions such as isbuest
houses, wayside amenities, waterfalls, picnic spots, etc.
with minimum infrastructure would be in the hands of loca
organizations. These organization would also take care o
the cleanliness and litter management of these atinscti
DC, of each district will coordinate the constitutioheach
committee in each of the identified tourist destinatiass
well as potential tourist spots.

All DC’s will also ensure that some of the déwmemental
activities of tourism will also be incorporated in estrict
Plan Fund and in the programs of RD, R&B, PHED, Power
Department. Etc.



6. HUMANS RESOURCE DEVELOPMENT.

Tourism is a labour intensive activity and skilled mameois an important
requirement for sustained tourism development. It Wikkrefore, be the state policy to
adequately lay emphasis on this vital aspect of touristhraanpower development.
Training will be given due weightage to ensure efficiemvzise and management of
tourist facilities for maximum returns of investmentsdear his will be achieved by:

)] Conducting various programmes, seminars, and workshaps f
not only the departmental staff, but also the public tetniee
requirement of accommodation, catering, tourist guideselh
management, eco-tourism, trekking management, etc.

i) li) Training will be held within and outside the stata
collaboration with various institutes of Tourism andavel
Management of India, set to by the Ministry of Tourisverothe
country.

i) li)) Training will also be conducted in the stataihing institute
like ATl and SIRD, for awareness generation of the pgatksnof
tourism, by inviting resource persons from the Indianituist of
Tourism & Travel Management (IITM) and thee Governmaint
India tourist offices.

7. ENHANCEMENT OF BUDGETARY ALLOCATION.

1. State Plan Fund

Financing of the tourism department’s development aesviare primarily from
two sources — state and Central. The total Plan sikagéland has grown from

600 lakhs in the eight five year [plan t01402 lakhs in the ninth five years plan
(1997-2002). The utilization of this, so far, is about920.62 lakhs only and the
bulk of which goes on salary component. The fund avaitlpkid the Tourism
Department under the CSS was approximatelyd00 lakhs for the last two years.
The funding was targeted towards development of waysidenidess resorts,
tourist attractions and upgradation of existing infrastrectuwf existing
infrastructures. The revenue earnings of the Departmemgdtire last two years
was 26.78 lakhs only.

From the above figures, it is obvious, that, the fundilaviity to the
department is most inadequate for the development ofistoum the state.
Enhancement in the State Plan Fund is essential &b tine funding needs of the
tourism development in the state.

ii. NEC and CSS Fund

Efforts will be made to supplement funding from NEC arsb dtom the Centrally
Sponsored Scheme.

ANNEXURE - 5
GOVERNMENTOF NAGALAND




DEPARTMENT OF TOURISM
TOURISM TRADE ACT 2001

NOTIFICATION

Dated Kohima, the 29May 2001.

NO.TRSM-14/1/96 : In exercise of the powers conferred unders8ciiion 1 of section
51 of the Nagaland Registration of Tourist Trade Act, 20@® Governor of Nagaland
hereby makes the Nagaland Registration of Tourist TRades, 2000, (attached) with
immediate effect.

NO.TRSM-14/1/96 1

This issues with the approval of the Cabinet.

Sd/- (L.H. THANGI MANNEN )
Secretary to the Govt. of Nagaland.

Dated Kohirtiee 2 May 2001.

Copy to:

PwnpE
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The Special Secretary to his Excellency, the GoverhNagaland, Kohima.
The Principal Secretary to the CM.

All P.S. to Ministers/Ministers of State.

All  Principal Secretaries/Comm & Secretaries/Addl.ecrgtaries/Joint
Secretaries of the Government of Nagaland.

The Secretary, Nagaland Legislative Assembly, Kohima

The Secy. NPSC Kohima.

The Vigilance Commissioner, Kohima.

The Publisher of Nagaland Gazetted, Kohima for favdyublication in the
Extra-Ordinary Gazetted.

The Director of Tourism, Kohima

16. All DCs/ADCs, Nagaland.
11. Guard file.

(L.H. THANGI MANNEN )
Secretary to the Govt. of Nagaland.

GOVERNMENTOF NAGALAND
DEPARTMENT OF TOURISM

In exercise of the powers conferred by sub-sections 1 of sectiohtbé dlagaland
Registration of Tourist Trade Act, 2000 (Act.No.6 of 2000) the Governdagéland
hereby makes the following Rules.



RULES

1.

2.
3.

Short title commencement — (1) These rules may b&dcahe Nagaland
Registration of Tourist Trade Rules, 2000.

They shall come into force at once.

Definitions-In these Rules, unless the context otherwise requires:

(a) ‘Act” means the Nagaland Registration of TouFigtde Act, 2000.

(b) ‘Dealers’ means a person carrying on in a towist, the business of selling
any notified service or articles, whether wholesaleetail, and includes his agent
or employee transacting business on his behalf.

(c) ‘Form’ means the form appended to these rules.

(d) ‘Register’ means the register of dealers, thgster of travel agents or the
register of hotel keepers, as may be relevant iedheext of these rules.

(e) ‘Section’ means a section of the Act.

Registration of Dealers, Hotel keepers and Travel agentdl) An application for
registration by a person intending to carry on theri®ss as a dealer, of a hotel
keeper or a travel agent under the Act shall be sulmhritéhe prescribed authority
in Form LIl or Il as the case may be along withr@asury challan under which the
fees prescribed under these rules have been paid.

2(a) Registration of dealersThe Director, Department of tourism or such other
officer as notified by Government shall be the présctiauthority for registration
of the case of dealer.

(b) Registration of hotels A Committee consisting ofa the Director (Tourism),
D.C. or its representatives of the place/districtsengh the hotel exists,
representatives from Nagaland Hotel Owner’s Associdatam committee (if any)
nominated by the Government shall be the prescribed atythorithe registration
of hotels. Application for registration of hotelsden the Act shall be submitted to
the Director Department of Tourism, Government of N

(c) Registration of travel AgenisThe prescribed authority for the registration of
travel agents shall be the Committee consisting @fQimector (Tourism), D.C. or
its representatives of the place/district wheretttreel agent is based, representative
from the Travel Agents Association of India (if anystgiin the state) nominated by
the Government, and of travel Agent shall be submiti¢da Director, Department
of Tourism, Government of Nagaland.

(d) All registration recommended by the Committee/Direcliiyufism as a 2 (a),
(b), and (e) above will be submitted to the Governnfientinal consideration and
approval.

NOTE: Travel agents from other places, recognized and apptoyélde Ministry of
Tourism, Government of India and IATA, will be autoratly, registered with the
Government of Nagaland after submission of applicatiwrdgistration and payment
of registration fee of Rs.1000/- without going through tben@ittee.

(3) The qualification for registration as Travel Agentsirist Operators shall be as
follows:-

(a) Degree from a recognized university; or



(b) Degree/Diploma from a recognized Institution, ratto Tourism and Travel
Studies; or
(c) Previous experience as travel agent.

Explanation:- The criteria for consideration for registration odur Operators/Travel
Agents shall be those contained in Annexure-1 to thegesRk

(4) The Registration fee prescribed for each categ@l Isé as follows:

Category Fees per annum

(a) Shops and establishments 500/- Five hundred) only

(b) Hotels:
(i) Category A 5000/- (Rupees five thousand) only
(i) Category B 2000/- (Rupees two thousand) only
(i) Category C 1000/- (Rupees one thousand) only
(iv) Category D 500/- (Rupees five hundred) Only

For urban areas and100/- (Rupees one hundred) only for rural areas.

Explanation: The criteria for the categorization otdis shall be those contained in
Annexure-Il (part A to part D) to these Rules.

(d) Travel Agents:
(i) Agent with IATA approval 1000/- (Rupees one thousand) only
(i) Other agents. 1500/- (Rupees one thousand five hundred) only

5. The rates for registration shall be fixed by the Goveminfrom time to time and
shall be published in the Official Gazetted.

6. The prescribed authority, shall on receipt of appbeaglong with the treasury
Challan, acknowledge or cause to be acknowledged thetreéhereof, indicating the
date of its receipt.

7. On receipt of the application, the prescribed authaitall scrutinize it an if
considered necessary, conduct or cause to be conducerdjainy. If registration is
not refused under section 5,11 or 20 of the Act as themagebe, the authority shall
enter or cause to be entered the contents of thecapph and a certificate of
registration in Form IV, V or VI as the case may $i®ll be issued to the applicant.

8. If the prescribed authority proposes to refuse to eagibe applicant as a dealer, a
hotel keeper or a travel agent under sections 5,11 or 2@ &&dt as the case may be,
he shall serve upon the applicant a notice indicating gfeeinds on which the
registration is proposed to be refused and askingpgpkcant to submit his objections,
if any, personally or through an authorized agent, wighperiod of fifteen days from
the date of receipt of such notice.

9. If the prescribed authority does not receive any reptite notice issued under sub-
rule (7) within the stipulated time or after considerihg bbjections, or if the applicant
requests to be hear in person, after hearing him, issadpimion that the objections or



submissions made by the applicant are not satisfa¢teryguthority shall pass an order
refusing registration and communicate the order to thicapp

10. Every certificate shall be valid for a period of oearyfrom the date of issue. An
application for renewal of the certificate shall bdbmitted in Form, | Il or Il as the

case may be and the forgoing provisions, mutatis mutasbal apply. Every such

application shall be accompanied by a treasury chal@er which the prescribed fee
has been paid.

4. Cancellation of certificate:- (1) If at any time, after a person is registered as a
dealer, hotel keeper or a travel agent under the Acpreseribed authority is satisfied
that the dealer, hotel keeper or the travel agentncasred any of the disqualification
mentioned in sections, 2, 12 Or 21 of the Act as the o@mg be, the prescribed
authority may serve a notice on him in Form VII, Vit IX, as the case may be
indicating the grounds on which it is proposed to removeadnise from the register and
requiring him to show within fifteen days from the dateexfeipt of such notice as to
why his name should not be removed from the registertendertificate be cancelled.

(2) If the prescribed authority after considering the repiyif the applicant request to
be heard in person, after hearing him is of the opinianttie explanations tendered of
submission made by the dealer, the hotel keeper orabe txgent, as the case may be,
are not satisfactory, the authority shall pass an oreéeoving his name from the
register and cancel his certificate of registratiod alirect him to surrender the
certificate for cancellation. Every such order shalldeenmunicated to the dealer, the
hotel keeper or the travel agent, as the case may be.

(3) The certificate for cancellation. Every such ordeall be communicated to the
dealer, the hotel keeper or the travel agent, asaste may be.

(4) On surrender of the certificate it shall be mark&dricelled and the endorsement
shall also be accorded on the relevant page of theeegist

(5) Blacklisting:- A dealer, hotel keeper or travel agent shall be histekl and
publication of names and addresses of such dealer, hoparkeetravel agent shall be
made as per sub-section (1) and (2) of section 7, suiois€t) and (2) section 13 and
sub-section (1 and 92) of section 22 in Part Il, Il andf\the Act respectively.

(6) Notice to be sent by registered pestEvery notice or order issued or
communicated under these rules shall be sent by regisperst at the address of the
dealer, the hotel keeper or the travel agent as showe application form, and notice
or order as the case may be shall be deemed to have dmeemunicated when so
dispatched.

(7) Maintenance of books and registers by dealerEvery dealer from the date of
registration, maintain the following books and registesuch form as may be specified
and approved by the prescribed authority or such other oé&enay be authorized by
him in his behalf.

(i) Bill Book duly numbered,;

(i) Cash Memo book duly numbered;

(i) Receipt books showing receipts of amount paid oraade received along with
dates.



(8) Maintenance of register display by travel agents{ll) Every travel agent shall
from the date of his registration maintain a registertaining the following particulars:

(i) Serial number;

(i) Name of the tourist/group leader;

(i) Nationality;

(iv) Number of the tourists in the party;

(v) Bill number and date;

(vi) Receipt number and date;

(vii) Name of the approved guide.

(2) Every travel agent shall display prominently thi®teing information:

(i) Printed tariff without any mutilation or overwirig and
(i) Printed itinerary without any mutilation or oventing.

(9) Information to be displayed-(1) Every hotel keeper shall display prominently the
following information relating to his hotel:

(a) Total accommodation available.

(b) Accommodation reserved by advance by advance kgokin

(c) Accommodation available on a particulars day and;

(d) Rates of eatables, extra bedding, room servic@mrtezided by the Hotel.

(2) Every hotel keeper shall maintain the followliagpks and registers namely:-

(a) Tourist Register in Form X;

(b) Complaint book;

(c) Cash Memo;

(d) Bill book duly numbered,;

(e) Receipt book duly numbered,;

() Register of advance booking with advance monegived;

(g) The name of the person or concern with the addfesn where order is
received.

10. Issuance of duplicate certificate:{f the certificate issued under these rules is lost,
damaged or destroyed and the certificate holder desirbavi® a duplicate, he shall
submit an application in Form Xl with a fee of Rs.5d éme prescribed authority after
hearing him as to the genuiness of his statement, magy asduplicate certificate to the
applicant he shall inform the decision to the appligantriting indicating the grounds
for such refusal.

11 Registration of persons carrying on business of plying taxis; €13 Every person

intending to carry on in a tourist area the busiredsputting or plying for hire of

tourist taxi, van, jeep, buses etc. shall have to exglsimself for carrying on such
business. “Business”, as may be specified by notificatiotemunhe provisions of
section 45 of the Act.



(2) An application for registration shall be submittedhe prescribed authority in Form
[l with a treasury challan under which fee as prescribeteunder is paid . The
certificate of registration shall be in Form IV.

(i) Tourist taxi, etc.- 150/- (Rupees one hundred and fifty) only each annual,
(i) Tourist buses- 1000/- (Rupees one thousand) only each annually;

(i) Tents/tents equipment dealers -500/- (Rupees five hundred) only annually;
(iv) Porter — 50/- (Rupees fifty) only

(v) Tourist guides — 50/- (Rupees fifty) only for individual registration annyall
(vi) Camping agency- 500/- (Rupees five hundred) only.

(3) The rates of hiring tourist taxis/buses/guides, etll bl fixed by the government
from time to time and such shall be published the offiGatetted. The person engaged
in any of the aforesaid business shall display the s&@s$ it the entrance of his office
or at the reception counter.

(4) The provision of rule (3) relation to registratamnd renewal of registration and rule
(4) relating to cancellation of registration shalljtatis mutandis apply to registration,
renewal of registration and cancellation of regigirathis rule.

ANNEXURE-6
Rules for registration as Tour Operators/travel Agents.

1. All applications for registration shall be addresseth& Director, Directorate of
Tourism, Government of Nagaland, Kohima 797001, who is aa#wto grant the
registration.

2. The object of the registration shall be activelgaged in promoting incoming
tourist traffic and contribute substantially towards #danings of the State through
Tourism.

3. The firm shall have a minimum paid up capital 050,000/- duly supported by the
latest audit balance sheet.

4. The application for registration shall be in theggribed form (copy enclosed).

5. Firms registered with the Government shall undertak®aintain an office under
the charge of a full time member of their staff whowdd be in a position to give up-to-
date and accurate information regarding transport and asgdation facilities,
regulations and general information about travel, etc.

6. Firms registered with the government shall undertakenploy only Guides
approved by the Deptt. of Tourism failing which the Firmll we liable to be de-
registered.



7. All recognized firm shall furnish to the Director (Taumi, if the Government
desires yearly statement of their activities and subbr information as may be called
for by them from time to time in regard to the tounisffic actually handled and
other relevant matters.

ANNEXURE-7
PART-A

CRITERIA FOR CLASSIFICATION OF ACCOMMODATION/SOPHISTICATED
ACCOMMODATION (CATEGORY ‘A’)

1. Location and building :-The hotel shall be located in an area suitableherstay of
upper middle class tourists having adequate parking place lile® and a lawn for
the use of the guests.

2. Guest rooms and bathrooms:The following minimum amenities shall be provide in
all the rooms to be occupied by the guests:-

(a) Attached bathroom with long baths, shower, ngmot and cold water and
adequate supply of soap, toilet paper and towels;
(b) Proper lighting, fans and ventilation;
(c) Telephone (except in seasonal hotels) —€T$leould be a call in each room and
a telephone connection on each floor;

(d) A vacuum flask for drinking water;

(e) Proper furniture;

( Comfortable beds with cotton/foam mattresskcoir mattresses;

(9) Clean linen and blankets;

(h) The following shall be the minimum carpet areandard prescribed for
bedroom, etc.

Air conditioned single room 140 sq.ft.

No-air conditioned single room 160 sq.ft.

Air conditioned double room 180 sq.ft.
Non-air conditioned double room 220 sq.ft.
Bathrooms (if fitted with showers) 40 sq.ft.
Bathrooms (if fitted with bathtub) 45 sq.ft.

3. Public rooms :- The following facilities should be provided in the publicmso-

(a) Properly staffed reception and information countétts 24 hours service;

(b) Well appointed lounge provisions for book stalls, safmdi, left luggage
facility, etc.

(c) Good quality crockery, cutlery, glassware and lineamrl hygienic, well
equipped and well maintained kitchen and pantry with a ¢oldge.

(d) Provision of cloak rooms for ladies and gents seglgrat

(e) Bar facility (Future Plan);

(H Provisions of dance and a chamber music.

4. Service:- The following services shall be made available:-



(a) Hygienic and clean washing of cooking utensils, crogci&ed glassware;

(b) Provision of services of experienced and traingfi\g&aring clean uniform;

(c) Provision of dry cleaning and laundry service;

(d) Supervisory staff coming into contact with the gusktaild understand English
language and senior member of staff should posses a goocekigevdf English
language.

Note:- Hotels that are classified as Five Star Deluxes Bttar, Four Star, Three Star,
Two Star and Heritage Hotels by the Government of India e automatically
included under Category A.

PART - B
MEDIUM CLASS ACCOMMODATION (CATEGORY ‘B’)

1. Location and building :- The hotel shall be located in an area suitable ®stay of
middle income group tourists.

2. Guest room and bathrooms :-The following amenities should be provided in all the
rooms to be occupied by gents:-

(a) Attached bathrooms with running hot and cold wastQwer, proper
sanitary

fittings and adequate supply of toilet paper and towels

(b) Proper lighting and fans;

(c) 40% of the beds can be in big rooms with 5 to 10 beds;

(d) Proper furniture and comfortable beds with cotton/fozattresses;

(e) General telephone;

() Call bell in each rooms.

The following shall be the minimum carpet area standapdsscribed for
bathrooms/bedrooms:-

Single room 110 sq.ft.

Double room 160 sq.ft.

3. Service:- The following services shall be made available:-

(a) Provision of hygienic washing of utensils, crocketylery and glassware;

(b) Provision of laundry service;

(c) Provision of trained and experienced staff weariegrcuniform;

(d) Senior member of staff coming into contact with ¢fuest should possess
working

knowledge of English language;
(e) A clean hygienic well equipped and well maintainedhah with pantry;
(N Reception counter with telephone facility.

PART-C

ECONOMIC CLASS ACCOMMODATION (CATEGORY ‘C’)

1. Locality and building :- Suitable locality and building to cater to lower income
group tourists.



2. Guest rooms:-The following amenities shall be provided in all roombécoccupied
by guest:-

(a) The rooms should have capacity ranging from 2 tcei8,lin case of floor
accommodation the number should natexx@5 in any room/hall;

(b) There must be common sanitary fitting lavatoaies bathrooms fitted with
running water, separately fo9r ladies amisgene each for six beds;

(c) Rooms should be properly ventilated, furnished andddyh

(d) Fans should be provided in all rooms for places vathperature of 30 C

and
above.
(e) A common restaurant;
() Minimum carpet area standards prescribed for bedrglwonld be 50 sq.ft. in
case

of floor accommodation.
3. Service- The following services shall be provided:-
(a) Clean crockery, cutlery and furniture;
(b) Hygienic washing of utensil under running water having eegaltlet of
water (c) The manager and member of the staff should beecsamt with English

language.
(d) Reception counter.

PART -D
PAYING GUEST ACCOMMODATION (CATEGORY ‘D’)

1. Locality and building:- Suitable locality and building to cater to groups inte@n
home accommodation.

2. Guest rooms:-The following amenities shall be made available :-

(a) The rooms should be having capacity ranging #a@o 6 beds;

(b) There should be adequate sanitary fittinge lavatories/bathrooms with
running water;

(c) Rooms should be clean, properly ventilatathished and lighted.
FORM-I
(See rule3d)

APPLICATION FOR REGISTRATION AS A DEALER
To,
The Prescribed Authority

Sir,



I/We request that/l/We may be registered dsaler, within the meaning of
the Nagaland Registration of Tourist Trade Act, 2000 for ..........ccovvvviiiiiiiennnn. In
respect of the articles mentioned in the Annexure to this applicatiba. other
particulars of my/our business are mentioned below

1. Name of the dealer with full.

Address in the tourist area;

Name of the business concern;

Permanent residential address;

Name of the Proprietor address;

Name of the Agent/Agents/Employee(s)

Name of business;

Date of establishment of the business concern;

Date of submission of the application:

Tourist area in which the applicant is desirousatoyaon the business:
10 Whether the applicant is a permanent resideneddtéite of Nagaland:
11. Any other business which the applicant is carrying amintourist area in the

State of

Nagaland or otherwise:

©ONOUIAWN

Place: Signature of Applicant
Date:

Note:- 1. The dealer should append an annexure indicatirgrtlibe articles regarding
which he wants to be registered.
2. The application should be supported by aficate verifying the above
particulars from the Town Committedidge Council.

FORM lI
(See rule 3)

APPLICATION FOR REGISTRATION OF HOTEL KEEPER

To

( The Prescribed Authority)
Sir,

I/We request that I/We may be registered as hotel keeper and nptalir
known
5 P situated
Al may be registered under the Nagaland

Registration of Tourist Trade Act, 2000. The other particulars of the &u@es under:

1. Name of the person with full address intending to opeaahotel or is already
operating a
hotel:
. Name of hotel:
. Name of the Tourist area where the hotel is to b@rusmbeing run:
. Name of the Proprietor/Proprietors:
. Name of the Manager with full permanent address:
. Name of Agent/Agents/Employee/Employees:

DO WN



7. Whether the applicant is a permanent resident Btake of Nagaland:
8. Any other business which the applicant is carrying romany tourist area in the
Nagaland

State or other States.
9. Whether the building wherein the hotel is operatenlrsed by the applicant or is
taken on

rent or lease:
10. In case of a leased building , the period of leabe toentioned with specific dates:

Place: Signature of the Applicant.
Date:

Note:- The hotel keeper should produce the prescribed eegistt the time of
presenting this application for approval and affixing adliceal.

From:

Address:

FORM llI
(See Rule 3 and 12)

APPLICANTION FOR REGISTRATION OF TRAVEL AGENTS
(The Prescribed Authority)

I/We Request that I/We may be registered as travel excursion &gRin the meaning
of the Nagaland Registration Tourist Trade Act 2000 for

The patrticulars required for the purpose are given herein

Name of the concern and its registered address:

Year when the concern was established:

Whether the concern is proprietor/private or public eamc

Month and date when the concern was registered:

Capital standing in Bank:

Name of Proprietor/Directors/Partners, etc.

Details of interest, if any, in other business efflrectors/Partners, etc.:

Name of Bankers (attached reference from the Banks):

Name of Auditors (A balance sheet and profit arsd ktatement pertaining to the
travel business, as prescribed under relevant law/practict# be submitted by
each applicant.

10. Income tax clearance certificate from the approgaathority.

©CoNoo~WNE



11. All other activities undertaken by the firm besidesét arrangements.

12. (i) Volume of tourist traffic handled up to the dateapplication showing foreign
and internal tourist traffic separately.
(i) Clientele of any special tourist parties, tre#e, frequency of visits, etc.:
(i) Amenities arranged for foreign tourist.
(iv) Steps taken to promote home tourists, traffic éeigils of the parties handled
if any.
(v) Promotion/publicity activities, undertaken (with downtary proof.

13. Branches of the firm in the country, the staff eiygpdbat the headquarter and
branches.

14. Particulars of the foreign firms, if any, with tHetails of tourist traffic business
connections.

15. Name of the guide approved by Director of Tourism, €dawient of Nagaland,
Kohima, having been employed with their address.

16. Registration number and date of Airlines/Carriestt{fizel copies to be attached).

Place: Yours faithfully,
Date: Sig. of
Director.

FORM IV

(See Rule 3)

GOVERNMENT OF NAGALAND
DEPARTMENT OF TOURISM, NAGALAND

CERTIFICATE OF REGISTRATION OF DEALER

This is to certify that...........coooiiiiii i resident of
................................ dealer in............................have been registered under the
Nagaland Registration of Tourist Trade Act 2000 and the rules framed theretonde
carry on the business as dealer in the following notified articles
] area/areas. The certificate IS valid up to

Name of the notify articles:
1.

2.



Place:
Date (Office Seal) (Prescribed
Authority)
Endorsement

This registration is hereby, renewed up tO......cioiiiiiiiiiiininnnn.
Place:

Date:
(Prescribed Authority)

FORM V
(See Rule 3)

GOVERNMENT OF NAGALAND
DEPARTMENT OF TOURISM, NAGALAND

CERTIFICATE OF REGISTRATION OF HOTEL KEEPER

This is to certify that..........cccooiiiii sidente of
................................ has/have been registered under the Nagaland Registration of
Tourist Trade Act 2000 and the rules framed there under to operate the said
hotel/hotels.

(a) Name of the hotel:

(b) Category:
(c) Area where the hotel is operate:



This certificate is valid

Date (Office Seal) (Prescribed
Authority)

Endorsement

This registration is hereby, renewed up
0 e

Place:
Date:
(Prescribed Authority)

FORM VI
(See Rule 3)

GOVERNMENT OF NAGALAND
DEPARTMENT OF TOURISM, NAGALAND

CERTIFICATE OF REGISTRATION OF TRAVEL AGENT OR ‘EXCURSION
AGENT’

This is to certify that........ccoooiiiii esident of
................................ has/have been registered under the Nagaland Registration of
Tourist Trade Act 2000 and the rules framed there under to carry on theebssof
Travel Agent/Excursion Agent in the State of Nagaland.

This certificate is valid UPLO.........oo oo,



Place:

Date (Prescribed Authority)
f{iCe Seal)

FORM-VII

(See Rule 4)

NOTICE UNDER RULE 4 OF THE NAGALAND REGISTRATION OF
TOURIST TRADE RULES, 2000.

To,
Shri
Resident of
Registration No.

Whereas it has come to the notice of the wigleed that:-

1. You have ceased to be a dealer within the meaning dfataland Registration of
Tourist Trade Act, 2000 and the Rules framed thereunder.

2.  You have been convicted for an offence of .......ccouererooo.oiunder
SECLION chapter xiv and xvi of the Indian
Penal Code 1960 vide order  dated...........................passed by the Court.

3. You have been convicted for an offence of ........... underosecti....of Act,
vide order dated............... passed by the Court.



4. You have been convicted under section.....................of the Nagaland
Registration of Tourist Trade Act, 2000 and rules frameckther for an offence

of .o, vide order dated................. of the Court.
5. You have been declared an insolvent by the Court........ vidder or
dated.....................and haven been discharged.

6. The following complaints of malpractice have been wetkiagainst you. And
whereas your name is liable to be removed from thetezgimder section6 of the
Nagaland Registration of Tourist Trade Act, 2000.

Now, therefore, notice is hereby given to you to shawse within fifteen days
from the date of its receipt as to why your name shooldbe removed from the
register and the certificate cancelled on the groundsifgge@bove. If no reply is
received within the said period, it will be assumed thatgrounds mentioned in the
notice are correct and on such assumption, and ordirbshpassed by me removing
your name from the register and the certificate sttatid cancelled.

(Prescribed Authority)

Note:- Indicate in detail only ground which applicable attime of issue of the notice.

FORM VIl
(See Rule 4)

NOTICE UNDER RULE 4 OF THE NAGALAND REGISTRATION OF
TOURIST TRADE RULES, 2000.

To,
Shri
Resident of
Registration No.
Whereas it has come to the notice of thexgigined that:

1. You have ceased to operate the hotel within the meawfinthe Nagaland

Registration of Tourist Trade Act, 2000 and the rulesé&d thereunder.

2. You have been convicted for an offence of .......................under
section................eeeevveeennne.......Chapter XIV and XV of the India Penal Code,
1960 vide order dated................passed by the Court.

3.  You have been convicted for an offence of ......... undercsecti........... of the

......... Act vide order dated passed by the Court.



4. You have been convicted under section...............of the NagalagtReion of
Tourist Trade Act, 2000 and rules framed thereunder for afencd

of................vide order dated.......................0of the Court.
5. You have been declared an insolvent by the Court........ vidder o
dated................. and have not been discharged.

6. The following complaints of malpractice have beaeneed against you.

And whereas your name is liable to be removed fromegister under section 6 of
the Nagaland Registration of Tourist Trade Act, 2000.

Now, therefore, notice is hereby given to yowsttow cause within fifteen days
from the date of its receipt as to why your name shooldbe removed from the
register and the certificate cancelled on the groundsifgge@bove. If no reply is
received within the said period, it will be assumed thatgrounds mentioned in the
notice are correct and on such assumption, and ordirbshpassed by me removing
your name from the register and the certificate sttatid cancelled.

Place:
Date:

(Prescribed Authority)

Note:- Indicate in detail only ground which applicable attime of issue of the notice.

FORM IX
(See Rule 4)

NOTICE UNDER RULE 4 OF THE NAGALAND REGISTRATION OF
TOURIST TRADE RULES, 2000.
To,

Shri
Resident of
Registration No.

Whereas it has come to the notice otitigersigned that:

1. You have ceased to act as a Travel Agent within teening of the Nagaland
Registration of Tourist Trade Act, 2000 and the rules édthereunder.

2. You have been convicted for an offence of ...................ccceeiieee L under
section .................................Chapter xiv and xvi of the India Penal Code, 1960
vide order dated................cceeenen passed by the Court.



3. You have been convicted for an offence of .. . ..under sectio
of the Nagaland Reglstratlon of Tourist Trade Act 2000 ramtds framed thereunder

for an offence of .. ..vide orderdated ......................... of the Court.
4. You have been declared an insolvent by the Court................... order
dated.....................................and have not been discharged.

5. The following complaints of malpractice have beaenrged against you.

And whereas your name is liable to be removed fromegister under section 6 of
the Nagaland Registration of Tourist Trade Act, 2000.

Now, therefore, notice is hereby given to you liows cause within fifteen days
from the date of its receipt as to why your name shooldbe removed from the
register and the certificate cancelled on the groundsifgge@bove. If no reply is
received within the said period, it will be assumed thatgrounds mentioned in the
notice are correct and on such assumption, and ordirbshpassed by me removing
your name from the register and the certificate sttatid cancelled.

Place:

Date:
(Prescribed Authority)

Note:- Indicate in detail only ground which applicable attime of issue of the notice.



